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hinking about broadening 


your market? 


Canco can help you add a new product to 
your line in several different ways. For example: 
Canco suggested to a cereal manufacturer that 


he use his by-product as a constituent of canned 
dog food. 


For a chocolate milk drink, it was Canco that 
developed a packing procedure and special clos- 
ing equipment. 

These are only two recent examples of Canco’s 
helpful, down-to-earth service to packers. 


Other Aspects 


Service at Canco is no mouthy word. It begins 
with expert advice on soil and what to grow and 
where to grow it. 


It includes top-notch engineering and equip- 


ment service in your plant. 


It continues with the most up-to-date knowl- 
edge in filling ... closing ... in containers ...in 
labeling . . . and in consumer recipes. 


Canco helps the resale of your products through 
nutrition research, home economic education, 
and through publicity to the medical profession. 


But Most Important List 


In addition, Canco has a large group of trouble- 
shooters on instant call. If any mechanical or 
processing emergency arises during the season, 
you can get it remedied quick—with a minimum 
of down-time. 


In 1948 alone, Canco made more than 25,000 
service calls to iron out kinks for packers. 


Canco supplies the canner with more and better service 
than any other can manufacturing company. 


AMERICAN CAN COMPANY 


New York Chicago San Francisco 
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Switch to Liner-Joint* 
for better shipping 
containers at no extra 
cost. We'll gladly send 
samples for your 
examination. 


*Pat. and Trade Mark Registered 


DAVID WEBER CO. Dept. O1 
3500 RICHMOND ST. 
PHILADELPHIA 34 


Send sample LINER-JOINT containers 


e 
RICHMOND ST.\ PHILADELPHIA 34 


KRAFT MILL: FACTORIES: GLENDALE, N.Y. 
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carrots (o ntl 


cranberries n d 


olives Here’s why! Cowtinental has thirty-six can 


manufacturing plants... thirty sales offices, a 
laboratory staffed by top-notch scientists and 
OF one of the many other delicious fruits and 5 technicians...fourteen field research offices... 


vegetables that are packed in cans . and an unrivaled cannery equipment department. 


CONTINENTAL CAN COMPANY 


100 EAST 42nd STREET, NEW YORK 17, N.Y. 
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EDITORIALS 


would have given corn canners a look in for a 

successful season. With a record pack in the 
offing and the largest carryover in a decade in canners’ 
warehouses, chances for profit looked pretty slim. Ma- 
chinery and supplymen and other creditors, pulled in 
their belts and laid in a stock of crying towels for the 
season to come. Buyers crawled into their shells and 
patiently waited for the kill . 


In that short span industry thinking about the can- 
ned corn picture has completely reversed itself. In 
that short time a rather hopeless group, without a 
single plan of attack, have been blitzed into organ- 
ized action in a manner never before witnessed by 
the canning industry. Sparked by the active and ener- 
getic management of the Byrne Marcellus Company, 
a committee of corn canners has, in the space of three 
short weeks, successfully organized the producers of 
60% of the nation’s corn pack not nationally adver- 
tied. Thus, with the birth of “Associated Indepen- 
dent Corn Canners”, the buying fraternity is assured 
of overall promotional effort behind what still might 
bea record supply of this item. 

Advertising plates to appear in the October-Novem- 
ber issues of leading grocery papers have already been 
completed. Concentrated, cooperative promotion to 


the consumer will run from October 29 thru Novem- 
ber 19. 


nave weeks ago not many observers 


Events of organization have been moving so swiftly 
that it is rather risky to quote figures. The last letter 
teaching this desk, dated September 24, listed 112 
members producing 83/4, to 9 million cases. By the time 
the le‘ter was penned, two more members had been 
added. Sixty per cent of any canner group is usually 
regarded as a maximum potential, but the momentum 
of this drive is bound to carry this effort well above 
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that figure. With the same energy and spirit of co- 
operation, the promotion efforts cannot help but prove 
equally successful. 


NEW TWIST—Most of us in the canning fraternity 
have grown a bit weary of the many so-called jokes 
of doubtful humor aimed at the can opener. It’s re- 
freshing then to notice the handy little gadget cast in a 
new role. In announcing the CARE Holiday Package for 
European families, the cooperative speaks of a “whole 
canned turkey, specially bred, plum pudding, choco- 
lates, marmalade, powdered sugar, bacon, coffee, but- 
ter - - -” and the crowning, practical touch of a “can 
opener”. Boy, Oh! Boy, Oh! Boy, if that can opener 
could only talk. 


MECHANICAL PEELER—A week or two ago, this 
column discussed the probable impact of a 75c mini- 
mum wage scale. Last night we were privileged to 
witness a demonstration that shows excellent promise 
of providing the answer to that problem for Tomato 
Canners. Down at the East Avenue plant of the J. M. 
Langrall Co. in the heart of the Baltimore canning sec- 
tion, some 150 stockholders of “The Peeling Co.” and a 


few specially invited guests saw tomatoes successfully 


peeled and cored mechanically. A typical comment 
was that made by an old line canner who said “I can see 
the skins and cores come out here and the peeled, cored 
tomatoes over here but d--n if I believe it.” Backers 
feel the “Rollins Tomato Peeler” is ready for the can- 
ner now. But an additional machine will be built and 
thoroughly tested commercially in Florida this fall 
with the expectation of having it ready for production 
about the first of the year. Stockholder Canners will 
receive the first machines. Additional officers and di- 
rectors were elected last week to guide the affairs of 
the Corporation. 
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Mrs. Bronx (Mrs. Patricia Staff) win- 
ner of a subsidiary contest in the Mrs. 
America competition at a famous New 
Jersey resort recently, is taking acute 
interest in displaying a one-line printing 
press called a Hampden Label Coder. 
This gadget, marketed by the Holyoke 
(Mass.) Production Machine Corp. puts 
identification marks on labels during the 
labeling process. Adaptable for labelers 
now in use or may be factory installed 
with new equipment. 


NEW RETORT LOADER 


Loading at the rate of 300 cans per 
minute and unloading 600 cans per min- 
ute while eliminating from 7 to 11 men 
men for each closing machine or canning 
line in operation is accomplished by the 
new Bott Retort Loader-Unloader, just 
announced by Berlin Chapman Company, 
Berlin, Wisconsin. The machine comes 
to the industry as a fully developed and 
proven product—two years in their lab- 
oratory and during the pea and corn 
packs operated commercially this year in 
a local canning plant. 


In its operation the Bott Retort 
Loader-Unloader takes the cans from the 
closing machine by means of an elevator 
and cableway directly to the retort where 
the cans are placed on rotating perfor- 
ated discs in the retort. After these ro- 
tating discs are loaded, the retort is 
closed and the product is cooked and 
cooled while in the retort. By rotating 
the discs in the retort during the cooking 
cycle, the cooking time is reduced. Also 
by rotation during the cooling cycle time 
in cooling is saved, as the rotation im- 
proves heat transfer. At the conclusion 
of the cooling cycle, the retort is opened, 
the cans are discharged from these discs 
into another runway and conveyed di- 


EQUIPMENT AND SUPPLIES 


rectly to the labeling machine or boxer 
in the warehouse. 

This method eliminates placing the 
cans into the crate, moving the loaded 
crate into the cookroom, placing the 
the crates in a cooling canal and drain- 
ing them, and unloading the crates into 
the warehouse. The men necessary for 
these operations are not needed, so that 
frem seven to eleven men for each clos- 
ing machine are released. 

There is no can damage during the 
operation of the Bott Retort Loader- 
Unloader, and the storage space for both 
loaded and empty crates is done away 
with. 

The closer control of the cooking proc- 
ess means a better product in appearance 
and flavor, and the elimination by cool- 
ing in the retort also eliminates one of 
the largest sources of contamination now 
cneountered in the cooling canal. One 
cther factor that improves the product 
control is that between each tier of cans 
in the retort there is a space that assures 
improved circulation over the present 
method of stacking cans solid in the re- 
tort crates, 


FASTER HOT-SPRAY CLEANING 
METHOD DESCRIBED IN NEW 
OAKITE BOOKLET 


How a fast-acting, mechanized hot- 
spray cleaning technique helps speed 
food plant equipment clean-up tasks, and 
cuts costs as well, is discussed in an il- 
lustrated booklet just published by Oak- 
ite Products, Inc., New York. 


Booklet tells how this manufacturer’s 
specially-engineered hot-spray units pro- 
vide efficient 3-way cleaning action that 
combines heat, pressure and detergent 
action to make short work of many plant 
and equipment cleaning operations. 
These hot-spray units, the manufactur- 
ers report, are capable of spraying 
hot, dirt-loosening detergent solutions 
through special gun nozzles over wide 
areas at a constant 30 lbs. pressure. 
Dirt, grease, fats, etc., are hit by ap- 
proximately 1% gallons of solution per 
minute delivered by these units, it is 
said. Mounted on casters, units have 
easy portability which permits them to 
be wheeled wherever needed around the 
plant. 

Among the advantages claimed for 
mechanized hot-spray cleaning the book- 
let lists the following: (1) It frees main- 
tenance and clean-up personnel for other 
duties by eliminating excessive brushing, 
scraping and chipping operations; (2) 
It enables production supervisors to re- 
turn equipment to regular-run operation 
sooner; (3) It substantially cuts the 
costs of cleaning procedures; (4) It does 
away with the disagreeable and tedious 
aspects of maintenance cleaning; and 
(5) The thorough cleaning action sup- 
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HIGH SPEED CAN TESTER 


A new air-pressure can tester, de- 
signed with 44 pockets for high speed 
testing of round soldered cans and round 
sanitary open-top cans, eliminates the 
double-sealing hazard found on machines 
with bucket attachments, and the resul- 
tant possibility of passing bad cans as 
good ones. The tester, manufactured by 
the can machinery department of Lima- 
Hamilton Corporation, is also used for 
testing soldered end, vent-hole milk cans. 

Model 301, with 44 pockets for high 
speed, handles small cans, ranging from 
1% inches up to 4% inches in diameter, 
and from 2 to 7% inches in height. This 
unit weighs 11,500 pounds, occupies floor 
space 100 by 60 inches, and is 81 inches 
high. 

Model 302, with 22 pockets, is made 
for testing larger cans, and has speeds 
roughly up to 200 cans per minute. This 
model handles cans with diameters rang- 
ing from 3% inches to 7% inches, and 
heights from 2% to 12 inches. This unit, 
84 inches high, weighs approximately the 
same as the Model 301 machine, and oc- 
cupies the same amount of floor space. 

Each model is powered by a 3-horse- 
power motor, and is equipped with safe- 
ties such as a spring-loaded ball slip 
clutch, brake motor, and all electric con- 
trols. 

Complete details from the can machin- 
ery department, Lima-Hamilton Corpor- 
ation, 60 East 42nd Street, New York 
City 17. 


plied helps prolong the useful life of pro- 
cessing and handling equipment. : 

Readers desiring free copies of this 
booklet for additional information con- 
cerning hot-spray cleaning and its many 
applications in food plants, should ad- 
dress: Oakite Products, Inc., 78 Thames 
St., New York 6, N. Y. 


October 3, l 949 


( 
= 


49 


NEWS AND PERSONALS 


DR. PRESCOTT WRITING 
HISTORY 


Dr. Samuel C. Prescott, Professor 
Emeritus and former Dean of Science at 
Massachusetts Institute of Technology, 
and the first President of the Institute of 
Food Technologists, is writing a history 
of the IFT and is being asisted by E. S. 
Stateler, Associate Editor of “Food In- 
dustries” and past Chairman of the Chi- 
cago section of IFT. 

A pioneer in food technology, one of 
Dr. Prescott’s outstanding contributions, 
made in 1896, was the establishment of 
the fact that chemical spoilage in canned 
foods was due to the action of bacteria 
and other micro-organisms. 


SKINNER WITH SNOW CROP 


B. C. Skinner, General Manager of 
Juice Industries, Dundein, Florida, has 
been made Manager of the citrus pack- 
ing plant and groves of William P. Mc- 
Donald Corporation, now a Snow Crop, 
Inc. interest. 


HARRY J. TILLMAN 
Harry J. Tillman, for the past 30 
years Secretary and Treasurer of the 
San Juan Fishing & Packing Company, 
Seattle, Washington, died September 12 
at Long Beach, California, following a 
prolonged illness. He was 66 years old. 


EDITORS IN TASTE TEST 


A. E. Staley Manufacturing Company 
of Decatur, Illinois, was host to 110 food 
editors from newspapers throughout the 
United States at a dinner at the Drake 
Hotel in Chicago, on September 26 on 
the occasion of the opening of the Food 
Editors Conference. 

The purpose of the dinner was to eval- 
uate monosodium glutamate as a food 
enhancer. Staley manufactures and sells 
glutamate under the trade name “Zest”. 
During the dinner the editors heard the 
unusual story of the history and develop- 
ment of glutamate from the isolation of 
glutamatic acid in 1866 and the discovery 
of the hydrolysis method of extraction 
from grain protein in 1903 to the use 
of the product in modern cooking. Parts 
of the narrative were dramatized in pup- 
pet show technique. 


MRS. SCHMITT ON THE MEND 


Mr . Mabel Schmitt, who was serious- 
ly injured in an automobile accident last 
June, is steadily improving and able to 
take over a part of her duties again at 
the Schmitt Canning Company, Arca- 
tum, Ohio, and Decatur Canning Com- 
pany, Decatur, Indiana, where she is in 
tharg. of sales and production. 
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JOINS HUNGERFORD STAFF 


George F. Thumser, for nine years 
associated with Strasburger & Seigel of 
Baltimore, with Crown Can Company’s 
Research Department for five years, and 


GEORGE F. THUMSER 


for the past three years with the Re- 
search Department of National Can Cor- 
poration, will join Hungerford (Pa.) 
Packing Company October 15 to care for 
quality control work and new products 
development. 


OLIVE MEN ELECT 


The annual meeting of the California 
Olive Association was held recently at 
San Francisco at which directors and 
officers were chosen for 1949-50. The 
board of directors consists of A. H. Bell, 
Bell Packing Co., Berkeley; O. D. Gif- 
ford, C. M. Gifford & Sons, San Diego; 
J. M. Glick, E. M. Glick & Sons, Corn- 
ing; Lee Newkirk, Maywood Packing 
Co., Corning; Frank J. Oberti, G. Oberti 
&Sons, Madera; S. J. Tupper, Mt. Ida 
Packing Co., Oroville; Louis B. Sammis, 
Rocea Bella Olive Association, Wallace; 
V. R. Smith, V. R. Smith Olive Company, 
Lindsay, and Earle Houghton, Lindsay 
Ripe Olive Company, Lindsay. 


The Board of Directors met immedi- 
ately following the general meeting and 
organized by electing Louis B. Sammis 
president, and Lee Newkirk vice-presi- 
dent. Miss Erline Hevel, San Francisco, 
was reappointed secretary-treasurer. A 
feature of the meeting was a talk by Dr. 
Karl F. Meyer, Director of the George 
Wiliams Hooper Foundation, who spoke 
on the philosophy behind the State can- 
nery inspection service and the program 
for better olive plant sanitation, 


CITRUS CANNERS ENTER SUIT 


Florida Citrus canners and concentra- 
tors this week launched their long ex- 
pected attack on the new State Citrus 
Law in a suit filed with Federal Judge 
William J. Barker, Dr. Ralph L. Miller, 
Plymouth, Chairman of the Canners 
Policy Committee advises. 


A hearing on the canners’ bill of com- 
plaint was held on Thursday, September 
29, in Federal District Court at Tampa. 
The suit is drawn in behalf of Florida 
Fruit Canners, Inc., and 24 other pro- 
cessors versus Commissioner of Agricul- 
ture Nathan Mayo, and asks that he be 
enjoined from enforcing provisions of 
the Law against canners. 


The canners’ attack on the citrus code 
has been anticipated for some time. They 
vigorously opposed its enactment at the 
Legislature, where Speaker of the House 
Murray left the rostrum to assail the bill 
on the floor, and dramatic charges of 
undue pressure for votes were hurled at 
Governor Fuller Warren in his drive to 
get the bill passed. 


Major effect of the new law on canners 
places their output under the jurisdiction 
of the Florida Citrus Commission, re- 
quires “grade labeling”, and imposes a 
compulsory inspection tax of one-half 
cent per case on all processed products. 


Dr. Miller, Research Director of Ply- 
mouth Citrus Growers Association, 
termed the suit “a desperate appeal by 
processors of 30,000,000 boxes of fruit 
last season to prevent the imposition of 
unfair, impractical and costly political 
rule over the most promising industry in 
the food field. 


FTC CITES CANNER 


A cease-and-desist order covering al- 
leged illegal payment of brokerage fees 
in connection with the interstate sales of 
canned food products was issued last 
week by the Federal Trade Commission 
against the Pacific Grape Products Co, 
of Modesto, California, Stanley F. Trip- 
lett, president of the corporation, and 
Aleck Rasmussen, a director. 


Under the terms of the order the re- 
spondents are required to cease paying 
commissions or brokerage, to buyers. 


The FTC announcement pointed out 
that payment of fees to brokers who act 
as intermediaries in finding buyers and 
negotiating sales of the respondents’ 
products is not prohibited. The order 
is directed, FTC explained, against what 
the commission found to be unlawful 
brokreage payments to direct buyers who 
purchase for their own accounts for re- 
sale and take title to the merchandise 
and assume all risks incident to owner- 
ship. 
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USDA PURCHASES CANNED 
TOMATOES 


The U. S. Department of Agriculture 
has announced that offers of 639,250 
cases of canned tomatoes have been ac- 
cepted for delivery from October 17 
through December 31, 1949 under the 
National School Lunch Program. 


Of this amount, 130,950 cases of No. 
10 cans at prices ranging from $2.64 to 
$2.90 per case and 250,800 cases of No. 
2% cans at prices ranging from $2.95 to 
$3.12 per case were purchased in the 
Western States. 


A total of 218,700 cases of No. 10 
cans at prices ranging from $2.967 to 
$3.00 per case; 4,800 cases of No. 2% 
cans at $3.28 per case; and 8,500 cases 
of No. 2 cans at $2.30 per case were pur- 
chased in the Eastern States. 


The remainder, 25,500 cases of No. 2 
cans at prices ranging from $2.25 to 
$2.30 per case were purchased in the 
Ozark area. 


All prices are f.o.b. exclusive of cash 
discounts. Transportation costs were 
given consideration in making the ac- 
ceptances. 


HEADS BOND CROWN & CORK 
SALES 


Willard M. Pearson, formerly a sales 
executive and consultant for a number 
of organizations in the beverage, food 
and equipment fields, has been named 
manager of sales, Bond Crown and Cork 
Company, Wilmington, Delaware, a Con- 
tinental Can Company subsidiary. 


Prior to his Chicago associations with 
Pincor Products as sales manager, and 
with the Consolidated Calcium and Min- 
eral Company as vice president and gen- 
eral manager, Mr. Pearson for several 
years headed his own sales and market- 
ing firm, W. M. Pearson and Associates, 
also in Chicago. Before that he was 
general sales manager of the Blatz 
Brewing Company, Milwaukee, and for 
several years was a sales executive on 
special assignments for Armour and 
Company, Chicago. Earlier in his career 
he was a sales executive for the Fire- 
stone Tire and Rubber Company, Akron; 
and a special sales representative for the 
Ralston-Purina Mills, St. Louis. 


CHERRY CHRISTMAS 


Enthused over the success of the 
Christmas advertising promotion effort 
of last year, the National Red Cherry 
Institute and the growers and processors 
of red cherries, plan an even larger pro- 
motional effort through grocery, bakery, 
restaurant and fountain trade, and to 
the consumer for this Christmas. “Cher- 
ry Christmas” is again the theme se- 
lected and the colorful, arresting appeal 
of red cherries will be used in advertis- 
ing in magazines and newspapers. 


‘Jan. 22 


CONVENTION NEWS: 
1950 CONVENTIONS 


Preliminary program for the 1950 na- 
tional convention to be held in Atlantic 
City next January is arranged as fol- 
lows: 

NATIONAL SALES CONFERENCE 
January 24-27 
(Jointly sponsored by N.C.A. and 
N.F.B.A.) 


—N.F.B.A. Registration 

Jan. 23 —N.F.B.A. Business Meeting 

Jan. 24-27—Sales Meetings — Brokers, 
Buyers, Sellers 

—Young Guard Banquet 

—Machinery Exhibit Opens 


Jan. 27 
Jan. 27 


CONGRESS ON PRODUCTION 
January 28-31 
(Jointly sponsored by N.C.A. and 


C.M.&S.A.) 
Jan. 28-30—Machinery and Supplies 
Exhibit 
Jan. 28 —C.M.&S.A. Dinner Dance 
Jan. 28 —Old Guard Dinner 
Jan. 29 —Fred Waring Show 


HOTEL RESERVATION BLANKS 


National Food Brokers Association 
last week mailed hotel reservation blanks 
for the 1950 convention to all NFBA 
members and to hundreds of food and 
grocery manufacturers. For the conveni- 
ence of members and principals, all 
NFBA hotels adjacent to the hotels be- 
ing used for the sales departments of 
canners will be reserved for the sales de- 
partments of non-canner principals in 
an effort to keep all sales departments 
within a relatively small area. Reserva- 
tions for canners’ sales departments and 
all buyers who will attend during the 
sales week, will be handled by National 
Canners Association. 


TRI-STATE PROGRAM 


The Annual Convention of the Tri- 
State Packers Association is to be held at 
the Mayflower Hotel, Washington, D. C., 
November 30, December 1 and 2. Wed- 
nesday evening, November 30, will be 
given up to a regional banquet of the 
Old Guard Society. General sessions of 
the convention will be held on Thursday, 
December 1, with the annual dinner and 
entertainment taking place that evening. 
On Friday, December 2, the commodity 
and technical sessions will be held. Room 
reservations should be made direct with 
the hotel, indicating the purpose of your 
stay. 


UTAH DATES 


The Annual Meeting of the Utah Can- 
ners Association will be held March 10 
and 11, 1950 at the Hotel Utah, Salt 
Lake City, Secretary Harvey F. Cahill, 
has announced 
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PACIFIC FISHERIES MEETING 


The 36th Annual Convention of the 
Association of Pacific Fisheries will be 
held at the Hotel del Coronado, Coron. 
ado, California, November 16. 

Meeting at the same time and place 
will be the Northwest Branch of the 
National Canners Association. 

On November 14 and 15 the annual 
Golf Tournament will be held and the 
Cress P. Hale Memorial Trophy and the 
Miller Freeman Cup will be awarded. 


PICKLE PACKERS CHANGE 
DATES 


The Annual Meeting of the National 
Pickle Packers Association has _ been 
changed from October 28 to October 7, 
Colonel E. T. Miller, Secretary, has an- 
nounced. The meeting will be held at 
the Sheraton Hotel, Chicago. 

The Mid-Winter Meeting of the Asso- 
ciation will be held January 27 instead 
of January 20, at the Roosevelt Hotel, 
New York. This will permit packers to 
visit the food machinery exhibit at the 
National Convention in Atlantic City. A 
special luncheon will be held for pickle 
packers and their salesmen at the Chal- 
fonte-Haddon Hall on January 30. 


MINNESOTA DATES 


The Annual Meeting of the Minnesota 
Canners Association will be held at the 
St. Paul Hotel, St. Paul, on December 8, 
Secretary Ed Elmer, has announced. 


CORN BORER MEETING 


A special conference will be held at 
the Stevens Hotel, Chicago, November 
10 and 11, under supervision of the Na- 
tional Canners Association’s Raw Prod- 
ucts Bureau for discussion of experiences 
in controlling the European corn borer 
during the 1949 season. The meeting will 
be open to all corn canners and their 
technical men. 


WISCONSIN SHORT COURSE 


A post card vote of members of the 
Wisconsin Canners Association favors 
the holding of the annual Short Course 
for Cannery Fieldmen next spring rather 
than in the fall, as heretofore. The two 
week’s course will be held at the Univer- 
sity of Wisconsin at Madison, March 18 
through March 24, 1950. 


DELAWARE SHORT COURSE 


The School of Agriculture of the Uni- 
versity of Delaware will conduct « five 
weeks’ short course in agriculture begin- 
ning November 14 through December 16. 
Courses will be offered in dairying, vege 
table production, crop and genera! live 
stock farming. Interested persons should 
contact W. C. Skoglund, Director of 
Agricultural Short Course, University 
of Delaware, Newark. 
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WEST COAST NOTES 
WRIGHT FIRM INCORPORATED 


E. A. Wright, Inc., has been incorporated 
at Oakland, California, with a capital 
stock of $100,000 to carry on the manu- 
facture of jams, jellies and preserves, 
with Guido Brandol and David R. Pem- 
bridge, listed as incorporators. A busi- 
ness along this line has been carried 
on for some time by E. A. Wright. 


FIBREBOARD MOVES OFFICES 


Fibreboard Products, Inc., has moved 
its offices from the Russ Building, in 
downtown San Francisco, California, to 
its division warehouse at Montgomery 
St. and the Embarcadero. Two upper 
floors of the building have been re- 
modeled for office purposes and high- 
speed elevators installed at a cost of 
about $500,000. This concern operates 
16 plants and 13 sales offices and also 
owns Glass Containers, Inc., operated as 
a subsidiary. 


GRANDFATHER GEIGER 


Dr. J. C. Geiger, health director of 
San Francisco, California, became a 
grandfather for-the seventh time when 
a son was born to Mr. and Mrs. J. C. 
Geiger, Jr. Mr. Geiger Jr. is associated 
with the California Packing Corporation. 
Grandfather Geiger finds that keeping 
track of his grandchildren is an easy 
matter. He owns a Geiger counter. 


CROSSE & BLACKWELL 
CONSIDERING PLANT IN FRISCO 


Joseph Blackwell, associated with the 
time-honored English firm of Crosse & 
Blackwell, was a recent visitor at San 
Francisco, California, and announced 
that consideration was being given the 
establishment of a food processing plant 
in this part of the State. 


FIFTY YEARS OF MILK 
PROCESSING 


The Carnation Company recently cele- 
brated its 50th anniversary in the milk 
processing industry and its 20th anniver- 
sary in Oakland, California, by complet- 
ing a three-year building program in the 
Califurnia city. The plant now occupies 
an entire city block. 

The company was established in Kent, 
Washington, in September, 1899, by El- 
bridge A. Stuart, the first day’s output 
being 55 cases of evaporated milk, sealed 
in hand-made cans. Mr. Stuart died in 
1944 .nd since then the company has 
been eaded by his son, Elbridge H. 
Stuart. of Los Angeles. In 1916 the 
origin: | firm was reorganized as the 
Carnation Milk Products Company and 
in 192 was renamed the Carnation Com- 
Dany. 
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CHERRY NAMED FOR 
CHINAMAN 


This is one of three Centennial Years 
in California, last year having been 
celebrated for the discovery of gold, this 
year for the great gold rush and next 
year marking one hundred years of 
Statehood. Historians have been busy, 
searching out interesting happenings of 
early days and it is quite natural that 
even in horticulture something new to 
many people should be unearthed. 

In the early 1850’s, a Chinese marked 
for fame of an odd sort, landed in San 
Francisco and worked for several years 
in the gold diggings in the Sierra. Later 
he went to Oregon and became chef in 
the household of Seth Lewelling, a horti- 
culturist. He got along splendidly with 
his employer and became assistant gar- 
dener, as well. In 1875, the efforts of 
the two resulted in the propagation of a 
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U. S. PACK OF CANNED 
SALMON, 1948 


The 1948 pack of canned salmon in the 
Pacific Coast States and Alaska amounted 
to 4,824,966 standard cases, valued at 
$120,537,196 to the canners. Compared 
with 1947, this was a decline of 14 per- 
cent in volume; and except for 1946, was 
the smallest pack in a decade; however, 
the value of the pack was almost identi- 
cal with the previous year. Alaska ac- 
counted for 83 percent of the 1948 pack; 
Puget Sound, 9 percent; the Columbia 
River districts of Washington ‘and Ore- 
gon, 7 percent; and the Coast areas of 
the Pacific Coast States, 1 percent. 


ALASKA 
new variety of cherry, large, red and Species Cases Value 
well flavored. In recognition of his Chinook or king. 53,959 $ 1,560,674 
Oriental helper, Lewelling gave it his Chum or keta ...ccsccscssssesccsssees 781,888 15,896,244 
name. It is called the Bing cherry, in eng : 1,304,480 29,541,982 
honor of Ah Bing, the Chinese Argonaut, ed OF SOCK EYE 1,639,902 43,533,904 
> Silver or CORO 234,313 5,987,786 
who came to California to seek gold. Steelhead 349 8,140 
Total 4,014,891 $96,528,730 
NEW DREW PLANT TO OPERATE 
pecies ases alue 
YEAR-AROUND Chinook or king .......ccescseee 285,266 $10,197,153 
Chum or keta 276,158 5,319,477 
The cannery being erected in Santa Pink peor poe 
Clara, California by the newly organized — Red or sockeye ssnsoteneenne 97,907 4,082,685 
Fred M. Drew Company, is to be ready Silver Or CORO oesscccssssscsesseeeee 125,647 3,620,257 
for use this fall and will be given over I riosiitiscicrisiccisetacis 20,617 672,243 
to the canning of specialties that will Total 810,075 $24,008,466 
permit year-around operation. Mr. Drew 
has been connected with the California TOTAL 
canning industry more than 40 years and Species Cases Value 
has been inactive since 1946 when he sold 
jum or keta ......... ,058, 21,215,72 
his plant In Campbell to Hunt Foods, Pink 1,308,960 29,658,633 
Inc. Red or sockeye 1,737,809 47,616,589 
Silver OF COND 359,960 9,608,043 
‘ota 4,824,966 $120,537,196 
IN NEW OFFICES Total $120,537,1 
H. S. Fulcher & Co., Memphis food Note:—“Standard cases’ represent the various- 


brokers, have moved to new and larger 
quarters at 317 Manufacturers and Mer- 
chants Building in that city. 


sized cases converted to the equivalent of 48 
1-lb. cans, each containing 16 ozs. Salmon were 
eanned at 35 plants in Washington, 14 in Ore- 
gon, 4 in California and 123 in Alaska. 


_ 1949 PACK RED PITTED CHERRIES 
Compiled by N.C.A. Division of Statistics 
State 24/2 24/303 6/10 Mise Total 
New York & Pennsylvania...... 330,819 3,899 471,907 
Michigan, Wisconsin & Ohio.... 1,990,421 31,369 801,787 2,166 2,825,743 
2,399,924 35,268 1,007,965 2,166 3,445,323 
1948 PACK RED PITTED CHERRIES 
State 24/2 24/303 6/10 Mise Total 
New York & Pennsylvania.... 84,300 4,391 324,825 
Michigan, Wisconsin & Ohio.. 2,096,603 8,679 974,555 19,700 3,099,537 
64,215 5,629 57,704 300 127,848 
2,396,952 14,308 1,116,559 24,391 3,552,210 
‘Includes Colorado, Idaho, Montana, Washington, Oregon and Utah. 
The above is a summary of reports of all canners known to have been pack- 
ing Red Pitted Cherries in 1949, compared with the pack of 1948. 
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DISTRIBUTORS NEWS 
GET 40 FATHOM ACCOUNT 


General Foods Corporation has ap- 
pointed Sloat, Zepperer & Goslee, Savan- 
nah food brokers, for the sale of all can- 
ned products of the 40 Fathom Division. 
The line includes oysters, shrimp, minced 
clams, clam chowder, and the “Jack and 
Jill’ brand of cat food. 


OWENS WITH CLARK 


John W. (Johnny) Owens, formerly 
with the Crosse & Blackwell Company, 
has joined A. Earle Clark & Son, Miami 
food brokers. 


BENEFIT OUTING 


Many of the leading factors in the 
New York canned foods trade are mem- 
bers of an honorary committee sponsor- 
ing a golf outing for the benefit of Boys 
Town for Italy, to be held at the Hacken- 
sack, N. J., Golf Club on October 18. 

Harry Socolof, of Sweet Life Food 
Corp., is chairman of the honorary com- 
mittee, whose members include: J. Henry 
Heitmann, of Gristede Bros., Inc.; 
Charles Dilbert, of Dilbert Bros., Inc.; 
V. J. Grassey, of Great Eastern Stores 
Co.; Joseph Bildner, of Kings Super 
Markets; John S. Heinrichs, of the Man- 
hattan Grocery Co.; Henry Christianson, 
H. C. Bohack Co.; Abraham Krasne, 
Krasdale Foods, Inc.; Stanley Seeman, 
Seeman Bros., Inc.; J. D. Kennedy, King 
Kullen Grocery Co.; John Kyger, Thomas 
Rouston, Ine.; and T. C. Wagner, Safe- 
way Stores, Inc. 


HEADS FOOD GROUP 


C. E. Winters, president of the United 
Food Stores, Inc., Jacksonville, Florida, 
has been elected president of the newly- 
organized Jacksonville Independent Re- 
tail Grocers’ Association. 


ROUNDY ACQUIRES JANESVILLE 
BUSINESS 


The wholesale food business of Janes- 
ville (Wis.) Wholesale Grocers, Carr’s, 
Inc., who have retired, has been taken 
over by Roundy’s, Inc. of Milwaukee, 
who will operate out of the Janesville 
warehouse. 


RIGID INVENTORY POLICY 


Consolidated Grocers Corporation 
branches and divisions will continue to 
operate under a policy of rigid inventory 
controls during the coming year, with a 
more rapid rate of turnover the objec- 
tive, S. M. Kennedy, president, said in 
his annual report to stockholders this 
week. 
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TRADE BACKS CANNED FOODS 
FREIGHT CUT 


Rail carriers in what is known as Offi- 
cial Classification Territory, which rough- 
ly consists of points east of the Missis- 
sippi River and North of the Ohio River 
including certain points in the state of 
Wisconsin, will consider a proposal to 
revise the rate structure on canned foods. 

At present, it is Class 32 S or T. It 
is proposed to establish Class 22. Below 
are cited a few examples, comparing 
rates from processing points to certain 
distribution points: 


Present Proposed % 


Class From Rate Rate Decrease 
(1) 32S Easton Md. to 

(2) 32S Kokomo, Ind. to 

Harrisburg, Pa. ............ -70 52 25.7 
(3) 32T Rockfield, Wis. to 

(4) 32S Rushville, N.Y. to 

-76 54 28.9 


“This is a key proposal affecting one 
of the most important territories in the 
country”, M. L. Toulme, executive vice 
president of the National - American 
Wholesale Grocers’ Association, declared. 
“If it is approved, it will be spread to 
other territories. For this reason, Na- 
tional-American Wholesale Grocers’ As- 
sociation will vigorously support this pro- 
posal in line with policy of supporting 
any transportation action that has for 
its purpose the reduction of wholesalers’ 
transportation costs and which would 
lessen the distribution problem inherent 
in a high freight rate structure.” 


C. A. Pascarella, traffic manager for 
Francis H. Legget & Co., New York, 
chairman of NAWGA’s transportation 
committee, is handling the matter for 
the association. 


ON U. K. TRIP 


Clifford B. Powell, president of Powell 
& Co., Montreal, Canadian food distribu- 
tors, is visiting Britain to discuss mod- 
ern merchandising methods with British 
food product manufacturers. Mr. Powell 
is Canadian sales agent for a number 
of U. S. food canners and processors. 


STARTS OWN BUSINESS 


Jack Hulsey, previously associated 
with Harmon & Hulsey, Inc., Tampa 
food brokers, has opened his own brok- 
erage business with headquarters in the 
Merchants Warehouse Building in Tam- 
pa. 


VISITING CANNERIES 


A. L. Jeffrey, president of the Down- 
ing Taylor Company, Springfield, Massa- 
chusetts, wholesale grocers, was visiting 
at New York State canneries during the 
past week, getting first-hand informa- 
tion on the new vegetable pack situa- 
tion. 
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MID-WEST FOOD SALES 


“Upper Midwest Food Sales”, a study 
of a billion dollar food market has just 
been published by the Twin City Food 
Brokers Association. Prepared by two 
University of Minnesota Professors of 
Economics and Marketing, the book is an 
analysis and a summary of where and 
how Upper Midwest foods sales are 
made. Professors Roland S. Vaile and 
Edwin H. Lewis collaborated in the 
study. 

A specific market which requires spe- 
cial sales attention, the Upper Midwest 
is large from the standpoint of area, 
population, and buying power. Food 
wholesalers are spotted throughout the 
area, which includes Minnesota, N. Da- 
kota, S. Dakota and Southwestern Wis- 
consin. There are only three metropoli- 
tan centers, and the population is pre- 
dominantely rural. Markets are groups 
of people with money to spend, and this 
area has 4.6 million people that spend 
a billion dollars a year for grocery prod- 
ucts. 

Prepared. to aid individuals and com- 
panies concerned with selling, merchan- 
dising, and advertising in this area, the 
book is available without charge on re- 
quest to the Twin City Food Brokers As- 
sociation, Office of the Secretary, 1954 
University Avenue, Room 6, St. Paul 
W4, Minnesota. 


JOIN NFBA 


National Food Brokers’ Association 
announces that the following have been 
admitted to membership: Steven E. Stef- 
fen & Co. Cincinnati, recommended by 
Frank C. Gluecke & Co.; George R. 
Roby, Tampa, recommended by the 
Tampa Brokerage Corp. 


VISITING IN EAST 


A. R. Hayes, Mifflin County Packing 
Co., Reedsville, Pa., canners, was visit- 
ing the New York trade during the past 
week, 


HAWAIIAN PINE QUARTERLY 
SALES 


The Hawaiian Pineapple Co., Ltd, 
Honolulu, T. H. reports sales of $5,763,- 
080 for the quarter ended August 31, 
compared with $6,868,754 in the preced- 
ing quarter and $16,536,181 in the com- 
parable 1948 quarter. Company officials 
suggest that quarterly sales are not 
strictly comparable and are not to be 
taken as a trend. 


EXCHANGE ORANGE 
EXPANDING 


The Exchange Orange Products Co, 
Ontario, California, is enlarging its pro 
cessing plant and installing equipment 
that will enable it to pack frozen orange 
juice concentrate if desired. For the 
present, however, the enlarged facilities 
will be used for the heat-processed pack. 
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CROP REPORTS 


BEANS 

COLLEGE PARK, MD., Sept. 20 — Snap 
Beans: Marketings of the fall crop in- 
creased rapidly during the week. 
Weather conditions were favorable for 
development of the late beans. 

Lima Beans: Harvest of the baby lima 
bean crop was retarded by damp days 
and nights. Yield from later plantings 
improved over that of earlier harvest- 
ings. 


TRENTON, N. J., Sept. 21—Lima Beans: 
That portion of the State’s crop for pro- 
cessing is estimated at 7,820 tons 
(shelled), and will rank third in volume 
in the nation again this year. 

Snap Beans: There will be approxi- 
mately 2,400 tons for canners, the same 
as in 1948. 


NEW HOLSTEIN, WIS., Sept. 21—Lima 
Beans: Expect to complete pack the end 
of September. Crop very uneven with 
considerable loss of acreage due to weedy 
fields, also a very uneven setting of pods. 
A good many patches in field are still 
in full bloom. Our yield per acre will 
compare quite favorably on basis of 
harvested acreage. Expcet to average 
about 1500 pounds per acre. 


CORN 
COLLEGE PARK, MD., Sept. 20 — Sweet 
Corn: A few canneries continued to pack 
late corn but most plants had closed the 
season by the middle of the month. 


KENNEDYVILLE, MD., Sept. 26—Corn: 
We cut our acreage 100 acres this year. 
Yield was about one ton less per acre 
than last year. 1948 was an abnormal 
year as to quantity; 1949 was slightly 
under average. 


WILMINGTON, OHIO, Sept. 26— Corn: 
Canning in many Ohio factories finished 
in August. Yield per acre (on smaller 
acreaves) not as large as last year. 


CASSVILLE, WIS., Sept. 26—Corn: Have 
finished the pack with below normal yield 
but quality above average. 


TOMATOES 
PRESTON, MD., Sept. 26— Tomatoes: 
Season over; pack is about 65 per cent 
compared to 1948. 


COLLEGE PARK, MD., Sept. 20—Toma- 
toes: Continued moisture and cooler 
Weathor maintained growth in many 
fields west of Bay and northern part of 
the D.l-Mar Peninsula. Supplies, how- 
fer, were light and quality only fair. 


TRENTON, N. J., Sept. 21—Tomatoes: 
Growe:s of cannery tomatoes are esti- 
mated to have harvested an average of 
about 6 tons per acre this year as com- 
bared to 6.4 tons in 1948. Production of 
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AGRICULTURE 


tomatoes for processors is placed at 138,- 
C00 tons, which is less than both last 
year and the ten-year average due to a 
reduction in acreage. The current can- 
nery crop was grown on 23,000 acres, 
about a third less than growers planted 
during the past ten years. Most can- 
neries will have completed the season’s 
operations by the first week of October. 


ARCANUM, OHIO, Sept. 26—Tomatoes: 
Closing this week. Crop is very poor and 
quality the lowest in years. We buy on 
straight field run and figure our toma- 
toes cost us about $33.00 per ton this 
year. Have had very short recovery due 
to cracked tops and small tomatoes. Yield 
was about 4 tons per acre compared to 15 
tons last year. 


NEW WESTON, OHIO, Sept. 26—Toma- 
toes: Acreage reduced 30 per cent from 
1948. Expect to discontinue packing 
about September 29 because of lack of 
raw stock. Only 60 per cent packed in 
comparison to 1948. 


MT. UNION, PA., Sept. 22—Tomatoes: 
Very poor yield per acre, approximately 
4.5 tons. Packing will close about Octo- 
ber 3. Case yield per ton about normal. 
Finished product very nice. Color satis- 
factory. Some blight noticed, although 
a Zerlate, Zerlate, Zerlate, Copper, Cop- 
per spray program was used. Plenty of 
green tomatoes on the vines at this date 
but it is too near frost time to expect any 
return. 


OTHER ITEMS 

STOCKTON, CALIF., Sept. 22—Peppers: 
We grow Wax Peppers and harvest them 
before they mature, avoiding the heat 
they attain if left to mature. Do not 
seem to have any set backs in regard 
to growing and the crop does not vary 
only due to weather conditions. 


TRENTON, N. J., Sept. 21—Beets: For 
processing may total 6,300 tons, exceed- 
ing both 1948 and the ten-year average. 

Potatoes: Current estimates of the 
harvest point to a larger production than 
was estimated earlier in the season. 
Growers now anticipate a harvest of 
about 7,426,000 bushels of white potatoes 
and approximately 1,680,000 bushels of 
sweets. Production of both white and 
sweet potatoes falls below that of 1948 
and the ten-year average for New Jersey. 


SPRINGBROOK, ORE., Sept. 23—Peaches: 
Crop heavy, above normal. An increased 
planting of Hales, Elbertas. There will 
be a reduction in acreage of early vari- 
eties for fresh market. Due to low price 
this year there will not be more planted 
now or next spring. The production will 
be larger due to young plantings not yet 
in bearing and increased size of trees. 

Italian Prunes: Oregon Purple Plums, 
is a very heavy crop; largest in several 
years. The acreage has been reducing 


for past ten years; no new plantings. 
The acreage will be further reduced due 
to very low grower price this year. There 
will still be an over-supply for canning 
and freezing for some time. 


Pears: The Bartlett pear acreage is 
increasing slowly. The crop was below 
normal by 20 per cent and sizes smaller 
due to very dry season. This true of all 
tree fruit in non-irrigated districts. 


Berries: Acreage will remain quite 
stable for the next year or two. Some 
decrease in strawberries. This year’s 
crop on all berries was below normal. 


RATE OF FREEZING HAS NO 
EFFECT ON QUALITY 


In tests with strawberries, raspberries, 
and peaches, food scientists at the Ex- 
periment Station at Geneva found that 
the rate of freezing had no marked ef- 
fect on the texture, color, flavor, or vita- 
min content of the frozen fruit. This 
held true even six months after freezing 
where the fruits had been held at zero 
Fahrenheit. 


The experiments were made at a fast 
rate of freezing similar to that used by 
commercial freezers and at the slow rate 
encountered in home cabinets. Photo- 
micrographs of thin sections of the 
frozen products were used to study the 
effect of the rate of freezing on the 
physical structure of the fruits. Similar 
studies with vegetables made at the Ex- 
periment Station led to the same conclu- 
sions, indicating that rate of freezing 
has no important bearing on the quality 
of frozen fruits and vegetables or on 
their keeping qualities. 


“In applying these findings to home 
freezing cabinets, however, the house- 
wife must take into account certain pre- 
cautions,” says Dr. Frank A. Lee in com- 
menting on the experiments. “These 
cabinets do not freeze foods rapidly in 
the commercial sense and_ therefore 
should not be overloaded with packages 
of unfrozen foods, otherwise disappoint- 
ing results may follow. Not more than 
25 pint or pounds packages of unfrozen 
food should be placed in a home unit of 
20 cubic feet capacity at a time. Also, 
these packages should be staggered on 
the bottom or up the sides of the cabi- 
nets with an air space between them. 


“Unfrozen packages should not be 
placed on top of or against frozen pack- 
ages. If a large number of packages are 
to be frozen at once, it is better to have 
them frozen in a locker plant and then 
stored in the home cabinet. These pre- 
cautions are necessary to avoid exces- 
sively slow freezing which might in turn 
permit microorganisms to develop and 
result in an unsatisfactory product.” 
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WEEKLY REVIEW 


Outlook Steadily Improving — Tomatoes 
Strengthen—Corn Pack Down In Tri-States 
—Apricot, Cherry Pack And Stocks. 


OUTLOOK—Anyone looking at the 
canned foods market situation today 
doesn’t have to be an optimist to observe 
the daily rising tone of confidence that 
pervades the entire picture. As the sup- 
ply situation unfolds, it becomes increas- 
ingly evident that canners have done a 
job of balancing production with prob- 
able demand in a manner heretofore un- 
known. This fact, coupled with a record 
quality vintage, a reasonable pricing po- 
licy, increased merchandising activity 
and high purchasing power, insures rec- 
ord consumer acceptance of the 1949 
pack of canned foods. 

The Journal of Commerce last week 
asked processor, broker and distributor 
leaders how they felt about nearby pros- 
pects in the food field. Published in the 
September 23, Friday, edition, state- 
ments by Canner McGovern, G.M.A. Wil- 
lis, Super Market Edwards, Albers and 
Rabb, Wholesalers Lutz and Ragland, 
Retailer Precure, Freezers Martin and 
Fox, Brokers Rogers, Smithson, Winter, 
Baxter and many others, were almost 
amazing in their unanimity. Rogers sees a 
record fourth quarter, Lutz terms canned 
foods best buy, not only in foods but 
“almost any other item”, McGovern sees 
the supply and demand favorable, etc., 
etc. 


TOMATOES—With reliable estimates 
that the 1949 pack of tomatoes will run 
to but 18 to 18% million cases, this mar- 
ket continues to firm. We never thought 
we would live to see the day when a to- 
mato canner would stop packing as long 
as supplies were available but we saw 
that on a wholesale scale this year. In 
Maryland, many who didn’t have the fi- 
nances quit cold rather than pack and 
sell at the going market. Others quietly 
filled available warehouse space and with 
a careful eye on their check book, closed 
shop when the limit was reached. Some 
idea of Tri-State canners‘ views on price 
are indicated by the following schedule 
announced by one packer during the 
week: Extra standard 1’s, 2’s and 2%4’s 
— $1.00, $1.55 and $2.15 respectively, 
while standards were listed at 85c, $1.25 
and $1.80 for the same sizes, with 10’s 
at $6.00. Some canners are still willing 
at $1.20 with reports that some few had 
been bought at $1.15 but most canners 
aren’t interested in any figure below 
$1.25. The same situation applies to to- 
mato products. 


CORN—The report of the Tri-State 
Packers Association is interesting as the 
first detailed report of the corn pack in 
any one area. The report shows the 
1949 pack in that section to be but 82% 
of the 1948 pack and except for 1943, the 
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smallest pack for the area in a decade. 
Total figures show 1,972,838 actual cases 
packed this year as compared to 2,405,- 
686 cases in 1948. Whole kernel shoepeg 
was the only variety and style showing 
an increase in 1949 — 459,943 cases in 
1949 as compared to 348,423 cases the 
prior year. Other styles show a decrease 
with whole kernel golden 81.4% being 
the closest to the 1948 pack. 


BEANS—Lower grades of beans are 
evidencing some signs of weakness with 
reports that a good many off quality 
beans are showing up. Late packs are 
reported to be far better quality than the 
early. 


APRICOTS —N.C.A. reports a total 
1949 pack of 2,628,992 actual cases of 
apricots compared to 5,010,675 cases in 
1948. Stocks on hand September 1 
amounted to 2,638,000 basis 2% com- 
pared to 4,414,000 cases a year ago with 
movement June 1 to September 1 total- 
ling 1,259,000 cases or 200,000 cases 
more than last year. 


CHERRIES—The 1949 pack of can- 
ned sweet cherries was more than double 
that of 1948, amounting to 1,995,721 
cases compared to a 1948 pack of 951,947 
cases. Stocks, basis 242’s, September 1, 
amounted to 1,180,000 cases compared to 
483,000 cases same date last year. Ship- 
ments June 1 to September 1, 1949 
amounted to 563,000 cases and 379,000 
cases same period last year. 


NEW YORK MARKET 


Situation Much Better Than Anticipated, 
Confidence Gains Momentum — Improved 
Tone In Tomatoes—Some Price Concession 
In Corn—Fair Call For Beets—Day To Day 
Inquiries On Peas—Continued Light Opera- 
tions On Maine Sardines—No Forward Buy- 
ing Of Pink Salmon—N.W. Oyster Pack On 
—Heavy Pack Of Sauce In Sight—New 
Business On Fruits Slow. 


By “New York Stater” 


New York, Sept. 30, 1949 


THE SITUATION—With the closing 
quarter of the year at hand, the canned 
foods situation, both pricewise and sup- 
ply-wise, is shaping up much better than 
many in the trade had anticipated. Can- 
ners, on the whole, have pursued a mid- 
dle-of-the road policy in their 1949 pack 
operations, and in consequence the mar- 
ket has been spared the demoralizing 
effects of overproduction in the face of a 
restricted buying movement. A moder- 
ate call for staples was reported here 
during the week, with indications that 
more distributors will broaden their pur- 
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chasing base as the year draws nearer 
to a close. 


THE OUTLOOK—While canners of 
many lines will have substantial carry. 
overs on hand at the end of the year, dis. 
tributors are not counting upon this con- 
dition to be general. Buyers are looking 
the market over most carefully, and it is 
expected that where the supply situation 
in first hands is tending to lighten buy. 
ers will come into the market to protect 
their inventory requirements to a greater 
degree than has been witnessed for many 
months. While there have been a nun- 
ber of price adjustments the over-all can- 
ned foods price picture has been much 
more stable than many had anticipated, 
and in consequence there is an evident re. 
surgence of confidence in many quarters 
of the trade which bodes well for a mod- 
est, but consistent, quickening of the 
trading pace. 


TOMATOES — The market in the 
South has developed a fairly stable tone, 
and buyers are filling in their day-to-day 
requirements and, in some _ instances, 
building up reserves somewhat. Prices 
in the East are still substantially under 
those prevailing at midwestern can- 
neries,—sufficiently so to offset higher 
freight rates in marginal areas, and 
while this state of affairs continues 
eastern canners will continue to do a 
broader business than would normally 
be the case. New York State canners 
have marked extra standard 2s up to 
$1.35 and 2%s to $1.85, while 10s now 
command a minimum of $6.50 on extra 
standards, all f.o.b. canneries. Tomato 
juice is working into stronger ground, 
with a general advance of 10 cents per 
dozen on 2s by eastern canners during 
the week, bringing the market ‘to a mini- 
mum of $1, f.o.b. cannery. 


CORN — Price concessions by some 
southern packers have tended to slow 
down the buying pace, as buyers study 
the market carefully to get a clear pic- 
ture of the current price range. Some 
southern canners are quoting standard 
crushed golden at 90 cents for 303s and 
$1.00 for 2s, with extra standards at 
$1.00 and $1.10, respectively, and fancy 
at $1.30 and $1.40. Other canners, how- 
ever, have made no adjustments in their 
orening prices. 


BEETS—tThere has been a fair call 
for new pack beets, and the market 1s 
in good position pricewise. Southern 
canners quote tiny whole beets, in No. 2 
tins, at $1.85 and upwards, with ruby 
whole, 10/14 count, at $1.30 and sliced 
at $1.15. New York State canners are 
offering fancy sliced beets at $1.20 and 
fancy cut at $1.15, all prices f.o.). cat- 
neries. 


PEAS—A moderate day-to-day in- 
quiry for peas for prompt shipment 1s 
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reported, but volume buying is lacking at 
the moment, and the price situation has 
shown no significant alteration. 


SARDINES—Reports from Maine in- 
dicate continued light operations at sar- 
dine canneries, and sellers generally are 
now firm at $8.50 per case for quarter 
keyless oils. Heavy sardine canning 
operations in the Monterey area in Cali- 
fornia are tending to weaken the price 
position, but packers this week continued 
to list ovals in tomato or mustard sauce 
at $6.75 per case, with 1 talls natural et 
$4.75. 


SALMON—The heavy supply of pinks 
from this season’s pack has tended to 
undermine the market position, and dis- 
tributors are not operating ahead to any 
extent while this condition prevails. The 
market on tall pinks has settled around 
$16 per case, with chums $1 under that 
figure. The situation on reds, however, 
remains relatively strong, with unsold 
stocks held by some of the stronger in- 
terests and the market maintained at 
$26 per case for ls and $14.50 for halves. 
Medium reds command $20.50 per case 
for talls and $11.50 for halves, all f.o.b. 
Seattle. 


OPEN ON OYSTERS — Northwest 
canners started up on their oyster pack 
this week, and opening prices were 


named by some sellers on the basis of 
$16.50 per case for 48/61%4s whole, $13.50 
for 48/5s whole, and $14.50 for 48/6%s 
cut oysters, f.o.b. cannery. 


APPLE SAUCE—With prospects of a 
heavy pack in sight, distributors are 
going rather slowly in their apple sauce 
buying operations, although there has 
been a fair movement of early pack into 
distribution pipelines. New York State 
packers are offering fancy 303s for 
prompt shipment at $1.10, with 2s at 
$1.25. 


CALIFORNIA FRUITS — New busi- 
ness in canned fruits for coast shipment 
has been rather slow during the week, 
with the heavy pack figures on cling 
peaches, particularly choice 2's, giving 
buyers pause for thought. On the other 
hand, the supply of peaches in 10s is 
none too favorable, and standards in 
table sizes are also in short supply. In- 
quiry for cocktail has been fair. ’Cots 
and pears have come in for only limited 
inquiry, and the same holds true with 
respect to Royal Anne cherries. 


ASPARAGUS — Canners’ League of 
California this week reported the 1949 
asparagus pack at 2,625,134 cases, of 
which 1,430,005 cases were white and 
the remainder all-green. Last year’s 
pack was 1,983,291 cases. 


CHICAGO MARKET 


Business Continues Satisfactory With Im- 
proved Tone—Pink Salmon Continues Slide 
With No Jitters In Evidence—Apple Sauce 
Moving Well—Some Movement In Fruits— 
Cranberry Sauce Volume Picking Up—Prune 
Plums Moving—Citrus Nominal. 


By “Midwest” 


Chicago, IIl., Sept. 29, 1949 


THE MARKET—Business continues 
to be quite satisfactory in Chicago this 
week, with the demands continuing quite 
broad over a wide range of items. There 
is no apparent departure anywhere from 
the hand-to-mouth buying policy, but re- 
ports from the wholesale trade indicate 
that their business is holding up quite 
well, and, as a consequence, replacement 
orders are moving through with satis- 
factory frequency. Price levels for the 
most part are remaining more or less 
stable and there is a definitely improved 
tone to the market. Buyers are still 
suffering from a feeling of uncertainty 
as to what the future will hold price- 
wise, but the fact that their business re- 
mains good and that price levels so far 
are holding pretty well has led to an 
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HUSKERS, CUTTERS, SILKERS, FLOTATION 
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increase in confidence at least for the 
near term outlook. 


SALMON—Salmon again made news 
in the market this week, with the general 
reduction of tall pinks to $16.00 f.o.b. 
the Coast. The quite widespread prac- 
tice of guaranteeing prices for a period 
after arrival has protected the trade here 
on the price declines on pinks so that 
there have been no inventory losses. The 
pack of pinks, of course, has been ex- 
tremely heavy and the market has slid 
off $3.00 a case within the last three 
weeks. However, the bright side of the 
picture is that the larger distributors 
have expressed the opinion that at the 
present level of prices the movement of 
pink salmon should be sharply increased 
and as a matter of fact it is expected 
that on this current basis pinks will be 
featured by many of the large distribu- 
tors. Also unusual in declining markets 
of this sort is the fact that the trade 
generally do not really believe that there 
will be further declines and there is not 
much in the way of testing the $16.00 
level, at which the trade seem to be 
satisfied.. Tall reds are still extremely 
searce, of course, and the price ranges 
from $25.50 to $27.00 where they are 
available. Tall chums have declined to 
$15.00, in spite of a reasonably short 
position, due to the sharp decline in 
pinks. Tall cohoes are still offered at 
around $21.00 and halves cohoes at about 
$12.50 to $13.00. 


APPLE SAUCE —There is still a 
rather good movement of apple sauce in 
the market here with the price levels 
remaining unchanged. No. 2 fancy sauce 
from most sections are still quoted at 
$1.25, although some factors in New 
York State are reported to have raised 
their prices to some extent, and one case 
is reported to be as high as $1.45. Heavy 
movement of near fancy or extra stand- 
ard quality at a level of about $1.10 f.o.b. 
factory is reported. No. 303s fancy are 
selling around $1.15 and extra standard 
at about $1.00. 


CALIFORNIA FRUITS—There has 
been some movement of California fruits, 
although the volume has not been par- 
ticularly heavy. The interesting part 
of this picture is that apparent complete 
cleanup of No. 10 solid pack pie fruit, 
both in peaches and apricots. Both these 
items were in pretty poor shape early 
this Spring, but the pack set-up under 
the marketing agreement held the new 
pack down to almost nothing and the 
position has become extremely strong on 
these items. Some business is continu- 
ing to go through on fruit cocktail on a 
basis of $1.10 for choice 8 oz. and $2.95 
for choice No. 2%. 8 oz. choice peaches 
are selling for about 90c and ones tall at 
about $1.40. 


CRANBERRY SAUCE — The season- 
able movement of cranberry sauce is 
starting and the volume is picking up. 


The nationally advertised brands con- 
tinue to quote at around $1.50 f.o.b. fac- 
tory and the independents selling for 
private label are generally offering at 
$1.35 also f.o.b. factory. There have 
been quite a few orders placed in the 
last week, and the outlook for the price 
level is for a continuance at the present 
figure with no apparent weakness. 


PRUNE PLUMS—Some business con- 
tinues to be gotten out of the Northwest 
on prune plums with No. 2% choice re- 
portedly being shipped at $1.40 f.o.b. 
factory. The quality is reported good 
and the movement, although not excep- 
tionally heavy, is reported to be satis- 
factory. 


CITRUS JUICES — Offerings from 
Florida on most all citrus juices are for 
the most part withdrawn. Some blended 
juice has been sold here out of California 
recently at prices around $3.95  f.o.b. 
Coast for 46 oz. 


CALIFORNIA MARKET 


Study Shows Heavy Increase In Canned Food 

Consumption — Some Pack Statistics Re- 

leased—Olive Packing Begins—Fish Market 

Unchanged—Sardine Canning Resumed At 
San Francisco. 


By “Berkeley” 


Berkeley, Calif., Sept. 29, 1949 


CONSUMPTION UP—The market 
continues fairly active throughout most 
of the canned foods list, with prices 
strengthening on many important items. 
Distributors are enlarging their inven- 
tories, which had been permitted to reach 
dangerous lows in some instances, and 
reports tell of the splendid movement of 
goods through retail channels, especially 
on lines that are priced at lower levels 
than in recent years. The trade is much 
interested in the study of food consump- 
tion made by the Department of Agricul- 
ture, indicating that the American people 
are living better than ever before and 
that the canning industry is playing an 
important part in this. We are told that 
we are now eating more than 8 per cent 
more fresh and 28 per cent more canned 
vegetables than we did in the late ’30’s 
while consumption of fruits and juices 
was 16 per cent higher last year than the 
1935-39 average. Consumption of can- 
ned fruit juices jumped 466 per cent 
above the 1935-39 average, with citrus 
juices playing an important role. 


STATISTICS—When official statistics 
covering packs commence to make an ap- 
pearance it is an indication that the ac- 
tive canning season is about over for 
another year. During the week the Can- 
ners League of California has released 
figures on the asparagus, cherry and 
apricot packs, with these complete as to 
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style of pack, size of cans, and other de. 
tails of interest and value to the trade. 


ASPARAGUS PACK—The asparagus 
pack figures come from the Asparagus 
Advisory Board and indicate an output 
of 2,625,134 cases, consisting of 1,430,005 
cases of White and 1,195,129 cases of 
All-Green. White asparagus is canned 
exclusively in California. Last year’s 
pack of 1,983,201 cases was made up of 
1,003,288 cases of White and 979,963 
cases of All-Green. The No. 2 size can 
continues the pupular one, with 1,478,839 
cases in the 1949 pack, or considerable 
more than one-half the total. 


CHERRY PACK — The California 
pack of sweet cherries in 1949 amounted 
to 785,051 actual cases, or 688,081 cases 
reduced to the 24/2% basis. Light cher- 
ries accounted for 574,282 cases on the 
No. 242 basis, with dark cherries making 
up the balance of 118,799 cases. The 
output was the largest made to date in 
California and compares with 236,259 
cases last year, when the crop was a very 
light one. Along with the announcement 
of pack statistics came one covering the 
movement from June 1 to September 1 
and stocks on hand, sold and unsold, at 
the latter date. On June 1 there was a 
carryover of 13,588 cases and this quan- 
tity, with the new pack, made a total 
supply of 701,669 cases. Total stocks on 
hand as of September 1 were 465,557 
cases, showing a movement in the three 
month period of 245,112 cases. 


APRICOT PACK—tThe canned apri- 
cot pack for 1949 totaled 2,307,404 cases 
on the 24/2% basis. This compares with 
a pack in 1948 of 4,650,777 cases. A fea- 
ture of this year’s pack was the trend 
back toward halves, these amounting to 
1,718,841 cases. The pack of whole peeled 
amounted to but 336,441 cases, with that 
of whole unpeeled but 252,122 cases. Al- 
most one-half the pack of halves was 
made in the No. 2% size. The carryover 
on June 1 amounted to 1,508,341 cases 
and this with the new pack made a total 
supply of 3,815,745 cases. Stocks on 
hand, sold and unsold, as of September 1 
were 2,589,714 cases, indicating a move- 
ment of 1,226,031 cases in the three- 
month period. 


OLIVES—Olives will be the next fruit 
to receive attention at the hands of pro- 
cessors and picking is due to get under 
way in some districts at once. The crop 
is estimated at 45 per cent of a full crop, 
as against 67 per cent of a full crop last 
year and 50 per cent in 1947. A meeting 
of growers was held last month in Lind- 
say when a suggested schedule of prices 
was adopted for Mission and Manzanillo 
varieties at $200 a ton for Standards, 
$225 for Medium; $260 for Large, $295 
for Extra Large and $330 for Mammoth. 
These prices, since adopted by growers 
in the Oroville district, are about 15 per 
cent higher than last year’s, but have 
met canner acceptance, and considerable 


October 3, 1949 


ee 
4 
14 | 


MARKET NEWS 


buying has been done. Last year’s pack, 
along with a carryover from previous 
yeal's, has largely been moved, and but 
little is expected to be in first hands by 
December, when new pack will be avail- 
able. 


FISH—The canned fish market con- 
tinues rather quiet, but prices are large- 
ly without change. Just what the effects 
of currency devaluation will be remains 
to be seen, but the feeling here it that 
exports will decline somewhat. This 
business has fallen off sharply during 
the past two years so any further decline 
that may come will not be especially up- 
setting. 


TUNA—The canned tuna market is 
quiet and most of the fishing fleet is now 
tied up. The industry has large inven- 
tories with sales declining, leading can- 
ners to curtail their output. Fancy white 
meat albacore %s are quoted quite gen- 
erally at $15.00, with fancy light meat 
at $14.25, and standard at $13.00. The 
August pack of tuna and tuna-like fishes 
reached 843,311 cases and this led to a 
slowing down of operations. 


SARDINES—The canning of sardines 
has been resumed at San Francisco, fol- 
lowing a holiday brought about by fisher- 


men declining to make catches unless 
offered $35.00 a ton for all the fish 
brought in. Good catches continue to be 
handled at Monterey and the pack there 


‘is almost three times the size of the one 


made last season to a corresponding date. 
Prices on 1-lb. ovals in tomato sauce 
range from $6.75 a case to $8.00, depend- 
ing on the brand. 


GULF STATES MARKET 


Shrimp Production Down—No Oysters Being 
Canned At Present—Stormy Weather Ham- 
pers Crabbers—The Oyster Industry. 


By “Bayou” 


Mobile, Ala., Sept 29, 1949 


SHRIMP—Production of shrimp in this 
section had a drop of 2,624 barrels last 
week over the previous week as 12,377 
barrels were produced last week and 
15,001 barrels the previous week. 

The canneries too received 847 less 
barrels shrimp last week than the pre- 
vious one. The amount received was 
5,536 barrels last week and 6,473 barrels 
the previous week. 


Landings of shrimp for the week end- 
ing September 23, 1949 were as follows: 
Louisiana 6,882 barrels, including 4,813 
barrels for canning; Mississippi 1,283 
barrels, including 723 for canning; Ala- 
bama 407 barrels; Florida (Gulf area) 
63 barrels and Texas 3,742 barrels. 

The size of the shrimp have been most- 
ly medium and not many large available. 

As reported by all Market News Offices 
last week total holdings of frozen shrimp 
increased 325,370 pounds and were ap- 
proximately 727,700 pounds more than 
four weeks ago. Total holdings were 
approximately 370,500 pounds less than 
one year ago. 

Cold storage holdings of shrimp on 
September 23, 1949 was 1,321,211 
pounds. 

The canneries in Louisiana, Alabama 
and Mississippi reported that 31,789 
standard cases of shrimp were canned 
during the week ending September 17, 
1949, which brought the pack to 202,679 
standard cases for the season. 

The shrimp season got off to a slow 
start and has been moving in low gear 
with an occasional spurt in production, 
which has caused the canneries to have 
many idle days. 

OYSTERS—Production of oysters so 
far this season has moved slowly, partly 
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due to the weather being too hot and not 
many of the boats are tonging now. 
However we had a drop in the ther- 
mometer to 65 degrees in the past few 
days which if it continues to get cool, it 
will stimulate the oyster business. 

Louisiana is the only area reporting 
oysters and it produced 1,329 barrels last 
week and 1,545 barrels the previous week 
or a drop of 216 barrels. 

No canning of oysters will take place 
until December as oysters have to be fat 
and the weather cold. The fatter the 
oyster is, the greater the yield is per 
barrel. 


HARD CRABS —There were 39,470 
pounds less hard crabs produced in 
Louisiana last week than the previous 
one and the amounts were 153,970 pounds 
the previous week and 114,500 pounds 
last week. 

The weather has been stormy and this 
interferes with production. 


“OUR OYSTER INDUSTRY” — The 
following is quoted from the U. S. Fish 
and Wildlife Service of August 30, 1949: 

“DO YOU KNOW—That the oyster 
fishery is the leading shell fish industry 
from the standpoint of value of produc- 
tion and that it is exceeded only by that 
of salmon and tuna among all our fishery 
products. 

That oysters are taken commercially 
in every seaboard state except Maine and 
New Hampshire with an annual produc- 
tion totaling around 80 million pounds 
(meats) of this tasty seafood. 

That Virginia leads all States in pro- 
duction of oysters with 17.5 million 
pounds, but is followed closely by Mary- 
land with 15 million. 

At one time, 1880, these two States to- 
gether produced 117 million pounds. 

That customarily the oyster season ex- 
tends from September through April, the 
“R” months, although oysters can be and 
are eaten the year round. 

That oysters of varying species are 
found along almost every seacoast of the 
world wherever the water at some 
period of the year reaches a temperature 
of 70 degrees F. or above. 

That there are three important species 
of oysters in this country. 

The Eastern oyster, found and culti- 
vated from Massachusetts to Texas, com- 
prises about 83 per cent of the take. The 
small Olympia oyster found in the Pa- 
cific Coast from Washington to Cali- 
fornia is cultivated in Puget Sound near 
Olympia. The large Pacific (or Japa- 
nese) oyster, introduced from Japan in 
1902, is also cultivated on the Pacific 
Coast. The West Coast contributes about 
13 million pounds of oyster meats or 
about 17 percent of the total catch. 

That few foods are better balanced 
nutritionally than oysters. 

Only additional sources of calories are 
needed to make a completely rounded 
meal from a nutritional standpoint. 
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CALENDAR OF EVENTS 


OCTOBER 7, 1949—Annual Meeting, 
National Pickle Packers Association, 
Sheraton Hotel, Chicago, III. 


OCTOBER 12-15, 1949—16th Annual 
Meeting, National Association of Food 
Chains, Statler & Mayflower Hotels, 
Washington, D. C. 


OCTOBER 20-22, 1949—Annual Meet- 
ing, Florida Canners Association, Shera- 
ton Plaza Hotel, Daytona Beach, Fla. 


NOVEMBER 4, 1949—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 7, 1949—Dinner Meet- 
ing, Old Guard Society, Schroeder Hotel, 
Milwaukee, Wis. 


NOVEMBER 7-8, 1949—Annual Meet- 
ing, Wisconsin Canners_ Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 10-11, 1949—Corn Borer 
Meeting, National Canners Association, 
Raw Products Bureau, Stevens Hotel, 
Chicago, IIl. 


NOVEMBER 14- DECEMBER 16, 
1949 — Short Course in Agriculture, 
School of Agriculture, University of 
Delaware, Newark Del. 


NOVEMBER 14-15, 1949—Fall Meet- 
ing, Illinois Canners Association, Bis- 
marck Hotel, Chicago, 


NOVEMBER 14-16, 1949— 41st An- 
nual Meeting, Grocery Manufacturers of 
America, Inc., Waldorf-Astoria Hotel, 
New York, N. Y. 


NOVEMBER 14-16, 1949 — 36th An- 
nual Convention, Association of Pacific 
Fisheries, Hotel del Coronado, Coronado, 
Calif. 


NOVEMBER 16, 1949 — Northwest 
Branch, National Canners Association, 
Hotel del Coronado, Coronado, Calif. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Asso- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Iowa-Nebraska Canners As- 
sociation, Savery Hotel, Des Moines, 
Iowa. 


NOVEMBER 28-29, 1949—Fall Meet- 
ing, Michigan Canners_ Association, 
Pantlind Hotel, Grand Rapids, Mich. 


NOVEMBER 30, 1949—Sectional Old 
Guard Banquet, Mayflower Hotel, Wash- 
ington, D. C. 


DECEMBER 1-2, 1949—Annual Con- 
vention, Tri-State Packers Association, 
Mayflower Hotel, Washington, D. C. 


DECEMBER 1-2, 1949—Fall Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 
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DECEMBER 8, 1949—Annual 
ing, Minnesota Canners Association, St, 
Paul Hotel, St. Paul, Minn. 


DECEMBER 8-9, 1949—Annual Meet- 
ing, Georgia Canners Association, De. 
Soto Hotel, Savannah, Ga. 


DECEMBER 8-9, 1949—64th Annual 
Meeting, Association of New York State 
Canners, Inc., Hotel Statler, Buffalo, 
N.. 


DECEMBER 18-14, 1949 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio, 


JANUARY 22-27, 1950—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 27, 1950 — Mid-Winter 
Meeting, National Pickle Packers Asso- 
ciation, Roosevelt Hotel, New York, 


JANUARY 27-30, 1950 — Annual Ex- 
hibit, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 28-31, 1950—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 31-FEBRUARY 4, 1950— 
Frozen Food Industries Convention, Con- 
gress Hotel, Chicago, III. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 10-11, 1950—Annual Meeting, 
Utah Canners Association, Hotel Utah, 
Salt Lake City, Utah. 


MARCH 138-24, 1950 — Short Course 
for Cannery Fieldmen, Wisconsin Can- 
ners Association, University of Wiscon- 
sin, Madison, Wis. 


MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MAY 7-10, 1950—Annual Convention, 
Flavoring Extract Manufacturers Ass0- 
ciation, Hotel Traymore, Atlantic City, 
N. J. 


JUNE 29-JULY 1, 1950 — Midyear 
Meeting, Grocery Manufacturers of 
America, Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 
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DOMINICAN REPUBLIC SETS UP 
FRUIT PROCESSING PLANT 


A modern factory with a capacity of 
more than 20,000 pounds of products a 
day from some 40,000 pounds of domestic 
tropical fruits of all types has begun 
operating in the Dominican Republic as 
the first of its size ever established in 
that country. It will manufacture mar- 
malades, juices, preserved and dehy- 
drated fruits, syrups and carbonated 
drinks. 


The Dominican Republic Information 
Center, 6 West 51st Street, said the new 
company, known as “Industrializacion de 
Frutos Dominicanos, C. per A.”, was or- 
ganized recently on an investment of 
$700,000 in private Dominican capital. 
Of that, $400,000 already has been spent 
for equipment and machinery, bought in 
the United States. The plant’s bottling 
equipment is capable of filling and cap- 
ping 30,000 bottles a day at the rate of 
70 per minute. Packaging will be largely 
in glass, which the company will import 
at a special low tax rate. 


The new enterprise is expected to offer 
Dominican farmers a wide market for 
the first time for such domestic fruits as 
mangoes, pineapples, papayas, cajuils, 
medlars, jaguas, grapes and guavas, 
many of which have not been produced 
on a commercial scale up to now. 


President of the new company is Dr. 
Carlos Chardon. Frank Parra is vice 
president. Both are well known in Do- 
minican government and industrial cir- 
cles. Technical direction and general 
administration are under Jose Santos, 
Spanish technician, who has been a resi- 
dent of the Dominican Republic for nine 
years. 


Mr. Santos revealed that he is count- 
ing on orders from the Allied Zones of 
Germany, other European countries and 
some nations of this Hemisphere to ab- 
sorb the plant’s output in excess of local 
demand. 


When the factory reaches top produc- 
tion in two years, Mr. Santos added, it 
will be able to utilize the entire Domini- 
can fruit crop. A plan is being devel- 
oped through the Dominican Department 
of Agriculture, he said, to -intensify do- 
mestic fruit cultivation, especially in ir- 
tigated areas of the country. It is antici- 
pated that they could be more profitably 
planted in fruit trees than in rice, tobac- 
to and other products, as currently, he 
said. 


The plant is established temporarily 
in Ciudad Trujillo, capital of the Repub- 
li, where it will be able to handle the 
current fruit crop. It soon will be moved 
oa s} ecially constructed building in San 
Cristolal, rapidly becoming a major cen- 
‘er in ‘he Dominican Republic’s intensive 
indust:ial expansion campaign. The 
drive is part of an over-all agricultural 
and industrial development program, 
‘ponsoed by the government of Presi- 
‘ent Rafael L. Trujillo. 
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PINEAPPLE STANDARD HEARING 
POSTPONED 


The hearing originally scheduled by 
the Federal Security Agency for October 
17, 1949 for the purpose of establishing 
definitions and standards of identity, 
quality and fill of container for canned 
pineapple and canned pineapple juice has 
been postponed to October 16, 1950. 


DUMPER BOOKLET 


Elevator and Dumper. Colson Equip- 
ment & Supply Co., 1317 Willow Street, 
Los Angeles. A new 8-page booklet il- 
lustrates and describes the Cesco Dumper 


for lifting, up-ending and dumping bags, 


boxes, barrels and drums. Pictures ap- 
plications in industry. Shows varieties 
and sizes available. 


FARM REAL ESTATE MARKET 


Land values declined in most sections 
of the country during the 4 months end- 
ing July 1, 1949. The U. S. index drop- 
ped to 172, (1912-14= 100), 2% below 
March and 1% below a year ago. This is 
the first time since 1939 that the national 
index has dropped below the same date 
of the previous year. Land values in 
the country as a whole now average 
about 3% below the November 1948 
peak, but are still more than double the 
1935-39 average. 


NEW AND USED TOMATO BASKETS. 


TO DATE OF SETTLEMENT. 


407 N. HOWARD ST. 


October 3, 1949 


D. EUGENE WALSH, Attorney 
Westminster, Md. 


LIQUIDATION SALE 
BY 


PUBLIC AUCTION 
Land, Buildings, Machinery, Equipment and Supplies Of 
The Pleasant Valley Canning Company, Inc., Located At 
Pleasant Valley, Carroll County, Md., About Seven Miles 
Northwest Of Westminster, Maryland 


SALE ON THE PREMISES 
WEDNESDAY, OCTOBER 12, 1949, 
AT 11 O’CLOCK A. M. 


CONTAINING ABOUT 1.135 ACRES OF LAND. IMPROVED BY A 2-STORY FRAME 
BUILDING 110’x 42’ WITH HUSKING CRIB, WAREHOUSE SCALE, SCALE HOUSE, CORN 
DUMP AND DRAG, CONTAINING PROCESSING, CANNING, CUTTING, SCALDING, AND 
SKINNING OPERATIONS. ALSO 2-STORY FRAME BUILDING AND BOILER ROOM 
135’x36’, CONTAINING STORAGE SPACE AND BOXING AND LABELING OPERATIONS. 
ALSO A ONE-STORY CORRUGATED METAL STORAGE BUILDING 20’x30’. 


MACHINERY AND EQUIPMENT 


1 30 H.P. 220-440 V. MOTOR WITH STARTER AND SWITCH. 1 2 H.P. 220-440 V. 
MOTOR WITH SWITCH. 1 3 H.P. 220-440 V. MOTOR WITH SWITCH. 1 1% H.P. 110-220 
V. MOTOR. 2 5 H.P. 220-440 V. MOTORS WITH SWITCHES. 1 1 H.P. 220-440 V. MOTOR 
WITH SWITCH. 1 %4-TON COMET, ELECTRIC HOIST WITH CORD AND REEL. 1 ENSIL- 
AGE BLOWER WITH PIPE. 6 SPRAGUE SINGLE AND 1 DOUBLE HUSKERS. 4 SPRAGUE, 
MODEL 5, CREAM STYLE CORN CUTTERS, 1 DOUBLE BATCH CORN MIXER. 1 
NIAGARA CROP DUSTER. 1 A. K. ROBINS HOT WATER TOMATO SCALDER. 1 A. K. 
ROBINS TOMATO GRADING TABLE. 1 FOOD MACHINERY, MODEL 50, SUPER PULPER, 
WITH MOTOR. 1 STRAIGHT LINE TOMATO SKINNING TABLE 50’ LONG. 2 HAMA- 
CHECK PEA VINERS. 1 SCOTT PEA VINER. 
PEA CLEANER. 1 STONE WASHER. 1 ALL METAL PICKING TABLE, 12’ LONG. 1 
SHAKER WASHER. 1 SPRAGUE 16’ ALL PURPOSE BLANCHER WITH REEVES DRIVE. 
1 PEA FILLER. 1 BEAN AND TOMATO FILLER. 1 CORN COOKER FILLER. 8 PROCESS 
KETTLES. 1 CREAM STYLE CORN SHAKER. 1 KYLER NO. 2 LABELER. 1 KYLER 
NO. 2 BOXER. 1 MONITOR BEAN CUTTER. 2 WATER PUMP JACKS WITH 3 H.P. 
MOTORS. 80’ OF ROLLER CONVEYOR. 40 PROCESS CRATES. 1 NEW VINER APRON. 


SUPPLIES 


1,000 NO. 2 USED WOOD BOXES, WIRE STRAPPED. 20 100-LB. SACKS OF SALT. 
3,500 LBS. 1% D.D.T. PEA DUST. 25 BAGS DUO COPPERAS DUST, 50 LBS. EACH. 89 
CASES NO. 3083 SPECIAL ENAMEL CANS AND BOXES. 225 CASES NO. 303C ENAMEL 
CORN CANS AND BOXES, 72% LBS. DEHYDRATED CHOPPED ONIONS. 5,000 TO 6,000 


OFFICE EQUIPMENT 


DOUBLE DESK. WOOD FILING CABINET. ELECTRIC CLOCK. METAL STORAGE 
CABINET. CHECK WRITER. ADDING MACHINE. UNDERWOOD TYPEWRITER. OIL 
BURNER STOVE. CARDMASTER CARD PRINTER. 4 CHAIRS. 

MANNER OF SALE: THE MACHINERY, EQUIPMENT AND SUPPLIES WILL BE 
OFFERED AS AN ENTIRETY AND THE BID RESERVED, THE OFFICE EQUIPMENT 
WILL BE OFFERED AS AN ENTIRETY AND THE BID RESERVED. THE LAND AND 
BUILDINGS WILL BE OFFERED AS AN ENTIRETY AND THE BID RESERVED. FINALLY 
THE MACHINERY, EQUIPMENT, SUPPLIES, OFFICE EQUIPMENT, LAND AND BUILD- 
INGS WILL BE OFFERED AS AN ENTIRETY THE BID RESERVED. THEN SOLD IN 
THE MANNER PRODUCING THE GREATEST AMOUNT OF MONEY. 

TERMS OF SALE: CASH AS TO THE MACHINERY, EQUIPMENT, SUPPLIES AND 
OFFICE EQUIPMENT IF SOLD SEPARATELY FROM THE LAND AND BUILDINGS. 

A DEPOSIT OF $1,500 WILL BE REQUIRED ON THE LAND AND BUILDINGS IF 
SOLD SEPARATELY OR A DEPOSIT OF $2,500 WILL BE REQUIRED IF THE FACTORY 
IS SOLD AS AN ENTIRETY. SETTLEMENT IN 30 DAYS. ALL EXPENSES ADJUSTED 


BY ORDER OF 
PLEASANT VALLEY CANNING COMPANY, INC. 


SAM W. PATTISON & CO., 
AUCTIONEERS. 


2 BUCKET PEA CONVEYORS. 1 CLIPPER 


BALTIMORE 1, MD. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
BEANS, StTRINGLESS, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.40-1.50 
No. 303 1.35 
No. 10 7.00-7.50 
No. 10 6.75-7.00 
No. 10 5.50-5.75 
N. Y., Fey., Cut gr., 4 sv., 
No. 2 1.75 
No. 10 8.75 
af Fey., Fr. Style, No. 2 75 
No. 10 8.75 
Fey., Cut Wax, 4 sv., No. 2........1.65 
No. 10 8.25 
Ex. Std., Cut, 5 sv., No. 2.......... 1.35 
6.75 
OzarRKS 
Ex. Std., Cut No. 2.. ‘ 
Texas, Fey., Cut Gr., No. 10......8.50 
WISCONSIN 
No. 2, Fey., Wh. Gr., 
1 sv. 2.75-2.85 
2 av. 2.50-2.65 
3 sv. 2.30-2.35 
No. 2, Fey., Cut Gr., 3 sv. ........ 2.00 
4 sv. 1.85 
Std., 5 sv. 1.35 
NortTHWEsT (Blue Lakes) 
sv. 2.55 
Std., Cut, No. 2 .... .1.30-1.40 
5 sv. 1.50 
BEANS, LIMA 
Md., No. 1, 80% af.........000 1.30-1.35 
No. 308, 60 to 80% 21... 1.60 
No. 2 2.00 
No. 10 10.00 
Wis., No. 303, Tiny gr. ............2.60 
Small 2.35 
Medium 2.15 
No. 2, Tiny gr. 2.85 
Small 2.65 
Medium 2.40 
Texas, Fresh, Gr. & Wh., 
No. 300 1.65 
West Coast, Gr., No. 308....2.35-2.45 
No. 2 2.45-2.60 
No. 10 12.50-13.50 
80% Gr., No. 808 2.15-2.35 
No. 2 2.25-2.50 
No. 10 11.50-12.50 
BEETS 
1.25 
No. 2% 1.65 
No. 10 6.00 
N. Y., Fey., Cut, No. 2........1.10-1.15 
No. 10 4.75 
No. 10 4.75 
Fey., Sliced, No. 2................ 1.20-1.30 
No. 10 5.50 
No. 2, Fey. 10/0. 1.50 
15/0 1.75 
20/0 1.95 
50/0 2.60 
Mid-west, Fey., Cut, No. 2..1.00-1.05 
No. 21% 1.25 
No. 10 4.25 
Diced, No. 2 1.05 
4.60-4.65 
Sliced, No. 2 1.15 
No. 10 5.00-5.25 
40/0 2.25 
No. 10, 60/0 6.00 
80/0 7.00 
120/0 8.00 
Texas, Fey., Diced, No. 2........... . 95 
No. 10 4.75 
CARROTS 
No. 10 4.75-5,00 
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N. Y., Fey., Diced, No. 2........0.. -90 
No. 10 5.00 
No. 10 4.75 
Texas, Fey., Diced, No. 2............ -95 
No. 10 4.50 
CORN 
MIDWEST 
Fey., W.K., Gold., No. 2......1.45-1.60 
No. 303 1.30-1.40 
No. 1 1.021%4-1.05 
12 oz. vac. 1.35 
No. 10 8.00-8.50 
No. 303 
No. 2 15 
No. 10 J 
Fey., C.S., Gold., Af 
DOD: 
No. 1 
No. 10 7.75 
No. 303 1.00 
No. 2 1.10-1.15 
No. 10 7.00 
East 
Fey., Shoe Peg, No. 2..........1.65-1.70 
No. 303 1.50 
No. 303 1.35 
Fey., W.K., Gold., No. 2......1.50-1.65 
1.45-1.50 
No. 10 8.50 
No. 303 1.30 
No. 10 8.00 
Std., No. 2 1.20 
Fey., C.S., Gold., No. 2........ 1.40-1.50 
No. 303 1.30-1.40 
No. 10 7.50-8.00 
1.00-1.15 
No. 2 1.10-1.25 
No. 10 7.00-7.25 
Std., No. 1 -85 
No. 2 .1.00-1.10 
No. 10 6.25 
PEAS 
MARYLAND, ALASKAS 
Ex. Std., 3 sv., No. 1 .... 
No. 2 
No. 10 
4 sv 
7.25-7.50 
No. 10 6.50-6.75 
-80 
No. 2 1.00 
No. 10 6.25-6.50 
Std., Ungraded, No. 2 1.00 
No. 10 6.50 
MARYLAND, SWEET 
No. 303, Fey., Ungraded......1.20-1.25 
Std., -90- .95 
No. 2, Std., Ungraded.......... 1.05-1.10 
4 sv. 7.75 
5 sv. 7.00 
7.00-7.25 
New York, SWEETS 
2 sv. 2.15 
3 sv. 1.75-1.85 
No. 10 9.00-9.25 
4 sv. 1.55-1.70 
No. 10 8.50 
5 sv. 1.40-1.50 
1.50-1.65 
2 sv. 1.90 
3 sv. 1.40 
No. 10 8.00 
4 sv. 1.30 
No. 10 7.50 
5 sv. 1.20 
No. 10 7.00 
MIDWEST ALASKAS 
No. 3808, Fey., 8 Sv. 
No. 303, Ex. Std., 3 sv.......1.15+1.20 
4 SV. 07 


sv. 1.02%-1. 
No. 
2 sv. 2.25-2.35 
3 sv. 1.75 
3 sv. 1,25-1.30 
4 sv. 1.15-1.25 
3 sv. 1.10-1.20 
4 sv. 1.05 
No. 10 Ex. Std., 4 sv. ........ 6.25-6.75 
No. 10, Std., 3 sv. ---6.00-6.25 
MIDWEST SWEETS 


No. 303, Ex. Std., 3 sv. . 
No. 10, Ex. Std., 5 sv. . 


NortTHWEST 
Sweets, Fey., No. 2, 3 sv.....1.75-1.80 
4 sv. 
POTATOES, Sweer 
Md., Fey., Sy., No. 3, Sa......... mere 
No. 2% 
No. 10 
Dry, No 
No. 10 
No. 3, Vac 
PUMPKIN 
SAUERKRAUT 
No. 10 3.70-3.80 
Midwest, Fey., No. 2%........ 1.00-1.10 
No. 10 3.30-3.50 
SPINACH 
No. 2% 1.95 
No. 10 6.25-6.75 
No. 2% 1.60 
No. 10 5.25 
Onark, Foy., NO. 1.15-1.25 
No. 2%4 1.50-1.55 
No. 10 5.75 
1.15 
TOMATOES 
Tri-Btabes, Bbd., No. 85 
No. 303 1.10 
No, 2 1.20-1.25 
1.70-1.85 
No. 10 6.00-6.50 
90-1.00 
No. 2 1.40-1.55 
No. 2% 2.00-2.15 
No. 10 6.50-7.00 
Mid-West, No. 2, Ex. Std...1.40-1.50 
No. 10 7.25 
1.30 
No. 2% 1.85 
6.50-7.00 
Pa. Fey., Wh., No. 2 . 
1.40-1.60 
Std., No. 2 1.25 
Texas, Std., No. 1 ... sins ate 
Calif., Fey., No. 1 4521.50 
No. 10 .... 8.25 
Std., No. 303 1.20 
No. 2% 1.60 
No. 10 6.00 
FRUITS 
APPLES 
Pa., No. 2 as on 
No. 10 7.35-7.7 
8.25 
APPLE SAUCE 
N. Y., Pa., Va., MIDWEST 
No, 2 1.25-1.35 
No. 10 6.00-6.50 
APRICOTS 
Halves, Unpeeled, Fey., 
No. 2% 2.50-2.70 
No. 10 9.00 
Choice, No. 2% 2.35-2.50 
No. 10 8.00 
Std., No. 2%4 2.05-2.10 
No. 10 7.00-7.10 
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CANNED FOOD PRICES . 


Fey., No. 2%, Wh. Peeled.......... 2.70 
Ch., No. 2%, Wh. Peeled.......... 
Fey., Wh., Unpeeled ......... 
FRUIT COCKTAIL 
Fey., No. 1 T 1.85 
-10.60 
PEACHES 
Calif. Y.C., Fey., No. 2%....2.40-2.50 
No. 10 8.25-8.40 
Choice, No. 245 2.10-2.35 
No. 10 
No. 10 6.70-6.85 
PEARS 
Calif. Bart., Fey., No. 214..2.85-3.05 
No. 1 T 1.75 
Chotee, Me. 2.40-2.55 
Std., NO, 2.35~=2.50 
No. 1 T 1.52%, 
PINEAPPLE, 
Texas IN Extra HEAvy Syrup 
Sliced, No. 2 and 10........ Withdrawn 
Broken Slices, No. 2 2.50 
No. 10 12.25 
Chunks, No. 2 2.25 
No. 10 11.00 
Crushed, 8 oz. 1,10 
No. 2 1.95 
Withdrawn 
JUICES 
CITRUS, BLENDED 
46 oz, 4.00 
46 oz. 3.25 
GRAPEFRUIT 
ORANGE 
6 
46 oz. 3.95 
PINEAPPLE 
46 oz. 3.25 
No. 2 1.35 
46 oz. 8.25 
TOMATO 
46 oz, 2.25 
No. 10 4.45 
PricBtate, Ne. 2 1.00-1,10 
46 02. 2.00-2.25 
Midwest, Fey., 46 02. 2.25 
Calif... Feyig MO. 1.07% 
46 02. 2.32% 
No. 10 4,25 
FISH 
CRABMEAT 
6% oz., Claw 3.95 
White 4.95 
White, Jumbo Lump 5.95 
OYSTERS 
61% oz. 5.50 


SALMON—PErR CaAsE 


Alaska, Red, No. 1 T......26.((-27.00 


14.50-15,00 
Med. Red., No. 1 
11.50-12.00 
10./0-11.00 
Chums, No. 1 T... 15.00-16.00 
0-10.00 
14's 16.00 
SARDINES—Per CasgE 
Maine, %4 Oil Keyless ... 18.50 
Calif., 1 lb. ovals w Tom. ‘Sauces 6.75 
No. 1 T, Nat. et 1.75-5.00 
SHRIMP 
Medium 
Large 
Jumbo 
TUNA—PER CASE 
Feoy., White, 15.00 
4.00 
Flakes, 14’s .... 12.00 
Fey., Light, 14.25 
Std., 14’s .13.00 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—10 HP. Mund Steam Generator complete, fully 
automatic; 35 HP. loco. type Boiler, new flues, $700; New in 
original crates, Electric Motors 3/60/220-440/1750, 4—15 HP. 
$150 ea., 1—7% HP. $90, 1—20 HP. 1150 rpm $200, 4—1% HP. 
with red. gear, single filler $175; 2000 lbs. Platform Scale with 
dial; 6500 gal. Fuel Tank; 2000 gal. Cypress Tank; 2—6500 gal. 
Open Steel Tanks. A. L. Luyat, P. O. Box 178—22nd St. Sta., 
St. Petersburg, Fla. 


FOR SALE—Standard-Knapp Labeler with motor, adjust- 
able for #1, 2 and 3 size cans, excellent condition, price $800.00; 
also 5-pocket Ayars Filler for #2 cans, price $250.00. Adv. 
49103, The Canning Trade. 


FOR SALE—12 - 60 gal. and 10-80 gal. Stainless Clad Jack- ° 


eted Kettles, 40# pressure, guaranteed condition; Rebuilt Wrap 
Around Labelers for #1, #2 to #3, and #2 to #10 cans; New 
Stainless Steel Tanks, any size. Perry Equipment Corp., 1502 
W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—Bonded Truck Scales, 15 ton, $450.00; 20 ton, 
$510.00; Root vegetable Cleaning Screens, $395.00. Bag and 
Box Pilers, $449.00. Powered Conveyors and Picking Tables, 
$295 00. Immediate delivery. Bonded Scale & Machine Co., 11 
Bell\ iew, Columbus 7, Ohio. 

FOR SALE—Kar! Kiefer 16-spout Rotary Filler, stainless 
valves, excellent condition; also Scientific Filter Company 16- 
spout straight line vacuum Filling Machine; also Unscrambling 
Tabl: and Assembly Table. Immediate delivery, price less than 
half of new. Adv. 49109, The Canning Trade. 
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WANTED and FOR SALE 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


WANTED—Adjustable Labeler for #2 cans and for spot and 


wrap-around labeling of #10 cans. Adv. 49110, The Canning 
Trade. 


SITUATIONS WANTED 


POSITION WANTED—Manager or Foreman with 15 years ex- 
pearience canning peas, beans, corn, tomatoes and dry beans. 
Married. Available after October 15. Adv. 49101, The Canning 
Trade. 


POSITION WANTED—Plant Manager or Superintendent. 
Offer unusual diversified canning experience. Quality packer all 
lines vegetables, fruits, juices, dry packs and specialties. Well 
qualified in administration and assuming operations responsibil- 
ity. Also sales management experience. Available after Octo- 
ber 1. Adv. 49111, The Canning Trade. 


HELP WANTED 


ESTABLISHED manufacturer of Food Canning Machinery 
desires Manufacturer’s Agent for representation in Louisiana, 
Texas, Oklahoma, Arkansas and Missouri. Please send qualifica- 
tions and references to: Adv. 49107, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—Approx. 4890 lbs. Erie Golden Seed Corn; ap- 
prox. 3460 lbs. Golden Cross Seed Corn; approx. 195 lbs. Ten- 
dermost Golden Corn Seed. Good germination. All of this seed 
is Spergon Treated. Price: 25c per lb. delivered. Subject to 
confirmation, and being unsold. Adv. 49108, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
Ne 


WANTED—A working arrangement with a cannery, located 
within 500 miles of New York City, to pack institutional size 
(50 oz.) condensed soups for us, consisting of the following 
varieties: Tomato, Vegetable, Clam Chowder, Green Split Pea, 
Barley with Mushrooms, Bean, Chicken with Rice, Chicken with 
Noodle, Chicken Broth. Our own label and formulae. Our pres- 
ent volume is about 20,000 cases yearly. Adv. 49102, The Can- 
ning Trade. 


WANTED—Financial assistance or partner for large Louisi- 
ana Canning Factory. Now canning sweet potatoes. Located 
in vegetable belt. Also can large varieties of vegetables. Poten- 
tial profit $100,000 per year. Adv. 49106, The Canning Trade. 


FOR SALE—Half interest in small, compact tomato factory, 
located in the Eastern Shore of Maryland. 2 Wonder Cookers, 
capacity about 1400 cases per day. Just finished packing toma- 
toes and preparing for new products. Adv. 49104, The Canning 
Trade. 
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An Inexperienced Man 
Can Operate This Labeler... 


FMC KYLER-LABELER 


Model A, Adjustable Type—for wide range 
of can sizes. Also available in non-adjust- 
able type for a single size can. 
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FMC-Kyler Labeling Machines are built with such extreme sim- 
plicity that an inexperienced worker can operate the machine 
and make all can-size adjustments. 


While these versatile machines can be operated at extremely 
high speed when peak capacity is required, they are designed 
and constructed to maintain high efficiency at low speeds also. 


FMC KYLER-BOXER 


Requires Minimum Man Power and 
Floor Space. 


Model P shown here is Motor Driven, and built for any 
single size can. Operates at maximum speed. Extremely 
rigid and sturdy for long-life and low-cost operation. 


Ficat Mountine Costs with Mc MODERN MACHINERY 


Write for detailed information today 
or get in touch with your nearest FMC 


Canning Machinery Representative. 
K-401 RR 


tn ' FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. © New York, N.Y. © Rochester, N.Y. 

Bradford, Vt. ¢ Cedarburg, Wis. © Lakeland, Fla. (Florida Division) 
San Jose, Calif. (Anderson-Barngrover Division) 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


HUMAN KINDNESS 


Poultry Dealer: We have some nice hens today. 

Lady Customer: I like them, but never eat them, be- 
cause it seems such a shame to kill the poor things. 

Poultry Dealer: Well, I have one here that will just 
suit you. We didn’t have to kill it—it died on us last 
night. 


A lawyer said to a doctor witness: “Doctors make 
mistakes sometimes, don’t they ?” 


“Just as lawyers do sometimes,” was the reply. 
“But doctors’ mistakes are buried six feet under 
ground,” persisted the lawyer. 


“Yes,” agreed the doctor, “and lawyers’ mistakes of- 
tentimes swing six feet in the air.” 


I am glad that I am not a lawyer. They have to use 
such involved language. Now, when a man like you or 
me gives an orange to another, all he says is, “Here is 
an orange,” and the matter is ended. 

If a lawyer gives an orange, he says, “Herewith I 
make over to you all interest, demands, and rights of 
this fruit, its peel, pulp, juice, and pips. You have full 
authority to bite, but, squeeze or press it, or give it to 
a further owner, with or without peel, pulp or pips.” 


Wife: So your client was acquitted of murder? What 
grounds? 

Lawyer: Insanity. We proved his father had spent 
five years in an asylum . 

Wife: But he didn’t, did he? 

Lawyer: Yes. He was a doctor there but we had no 
time to bring that fact out. 


Patient: ‘Doctor, I don’t smoke, drink, or chase 
around with women. Will I live a hundred years?” 


Doctor: “No. But it will seem like it.” 


Two old time local doctors were reminiscing one 
evening recently. 

First (boasting) : The only bad mistake in diagnosis 
that I can remember of was when I prescribed for 
indigestion and afterwards learned that my patient 
could easily have afforded appendicitis. 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 

lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F, H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A, K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Se Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, Il. 
LK. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
fF. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. we Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Food Mchy. & Chem. ., Hoopeston, Ill. 
ALK. Robins & Co., inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 

Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman gy ot Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cae. Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


COILS, Cooking. 
Berlin Chapman company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Mchy. & Chem. Hoopeston, 
. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 

‘erlin Chapman Company, Berlin, Wis. 

Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Hoopeston, 

la Porte Mat & Mfg. Co., La Porte, Ind. 

.K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 

Yetlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Porte Mat & Mfg. Co., La Porte, Ind. 

AK. Rohins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 
%tlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
-K. Robins & Co., Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 

‘llan Iron. & Weldiny Works, Inc., Rochester, N. Y. 
lin Chapman Company, Berlin, Wis 
xtisholm-Ryder Co., Niagara Falls, N. Y. 

cod Mchy. & Chem. Corp., Hoopeston, III. 

K. Robins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Comp. Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cm Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Ganeen , Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. - 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cup, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. “ag Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


Pa. 


Pa. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ‘Tedunepelte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
F. H. Langsenkamp Co,, Indianapolis, Ind. 
Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indi lis, Ind 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Ill. 

A. K. Robins & Co., ay a Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Il. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Com: 


y, Berlin, Wis. 
Chisholm-Ryder Co., 


iagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


21 


j 
+ 
= 
é 
‘ 
| 
) 
> 
7 
MIXERS. 
5 
r 
t 


WHERE TO BUY 


CORN WASHERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., “Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman compe ny, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. 
A. K. Robins & Co., Inc. ltimore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
gd Mchy. & & Chem. Corp., Hoopeston, Il. 

. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Ve. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ee Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Co., Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
gd Mchy. & Chem. Corp., Hoopeston, IIl. 
K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, IIl. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. — Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Corp., Hoopeston, Ill. 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., 5 Baltim: timore, Md. 
United Co., Westminster, Md 


PINEAPPLE MACHINERY 


Food Mchy. & Nl. 
A. K. Robins & you Inc. ltimore, M 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., ae Falls, N. Y. 
F. H. Langsenkamp ‘Co ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm- Falls, N. Y. 
Food Mchy. & Ch Comp. Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman nee y, Berlin, Wis. 
Chisholm-Ryder Co iagara Falls, 
Food Mchy. & Chem. a Hoopeston, Ill. 
F. H. Langsenkamp Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., wee Md. 


JUICE EXTRACTORS. 


Berlin Chapman gomean y, Berlin, 

Mchy. & Chem. in. 
Co., Indianapolis, Ind. 
K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Ckapman Com; , Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, 
Food Mchy. & Chem. a Hoopeston, Nl. 
F. H. Langsenkamp Co pilenapelis, Ind. 
. Metal Products Co., Philipsburg, Pa. 

K. Robins & Co., Inc., Ba"*imore, Md. 
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Food Mchy. & Chem peston, Ill. 
F. H. Langsenkamp Co., Seonamalin, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, I. 
F. 3 Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Planters ae. Ce ., Portsmouth, Va. 
Riverside Manufacturing Co., ‘Murfreesboro, N.C 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp. ., Baltimore - New York City. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
D. Hume Co., Mendota, IIl. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 
LABELS. 


Gamse Litho. Co., Baltimore, Md. 

Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., ‘Rochester,’ 

United States Printing & Litho. Co., Cincinnati, 0. 


LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York Cit 
Continental Can Co., New York City 
National Can Corp., ‘Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 


Dewey & Almy Chem. Co., Cambridge, Mass. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

—< Starch Products Co. .. New York, N. ¥. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New ‘York’ City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Con 
Corneli Seed Co., St. Louis 2, ase 
Rogers ros. Seed = 
oodruff & oe Inc., ord, Conn. 


SEEDS, PEA AND BEAN. ; 
Associated Seed Growers, Inc., New Haven, Con 
Corneli Seed Co., St. Lo - 

fa. 
polis, Minn 


Michael-Leonard Sioux 

Rogers Bros. Seed Co., 0, nl. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Coa 
Corneli Seed Co., St. Louis , Mo. 
Michael-Leonard Co.. Sioux City Ta. 
King & Co., Minneapolis, Min 
oodruff & Sons, Inc 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


October 3, 194? 


KETTLES 
29 
4 
_ 


ACE 
AUTOMATIC 
CAN EJECTOR 


Prevents Every Defectively Labeled or Unlabeled 
Can From Getting to Your Distributing Outlets 


Their use assures a larger profit 
for the canner and freezer because 
they thresh peas and lima beans 
more efficiently and permit packs 
of better quality. 


During the 1948 season, 4047 of 
these viners took an increasingly 
important part in the production 
of canned and frozen peas and lima 


EXCLUSIVE FEATURES 
beans. 


Removes all defectively labeled - or un- 
labeled cans 


Positive trouble-free operation 

Entirely automatic - No operator neces- 
sary 

Adjustable for wide range of can sizes 


Unmatched record of continuous oper- 
ation 


Used and approved by nationally known 

canners 

o_o - sturdy construction - long 
e 

No skilled electrician or engineer required 

A protective guarantee 


Use—to improve quality, increase 
profit and meet competitive con- 
ditions. 


HAMACHEK 
MACHINE COMPANY | | 4. K. ROBINS & CO., INC. 


Distributed by 


KEWAUNEE WISCONSIN 
BALTIMORE 2, MARYLAND 
ESTABLISHED 1880+ INCORPORATED 1924 


PER AND BEAN HULLING SPECIALISTS | Manufacturers of Food Processing Machinery 
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plan 


When you show the people in your com- 
pany that you're interested in their wel- 
fare, they naturally react favorably. That’s 
why production goes up when you boost 
your employee-participation in the Pay- 
roll Savings Plan. Here’s how it happens: 


The more U. S. Savings Bonds an em- 
ployee holds, the more secure he feels. 
The more secure he feels, the greater his 
peace of mind—the more contented, care- 
ful, and productive he is on the job. 


Those facts aren’t just something we 
dreamed up. They're borne out in the 
experience of more than 20,000companies 
promoting the Plan. 


Everybody Benefits! 


Bond sales spread the national debt, thus 
increasing our national economicsecurity. 


And, of course, what’s good for the nation 
is good for you and your business! 


The individuzl Bond buyer gets back 
$4, when his Bonds mature, for every $3 
he invested. That’s a boon for him, and 
—multiplied by millions of Bond holders 
—represents a huge backlog of purchasing 
power that will help assure national pros- 
perity through the years ahead. 


Five Steps Boost Participation 
1. See that a top management man spon- 
sors the Plan. 
2. Secure the help of the employee or- 
ganizations in p-omoting it. 


3. Adequately use posters and leaflets 
and run stories and editorials in company 
publications to inform employees of the 


helps prevent all 


Payroll Savings Plan’s benefits to them. 


4. Make a person-to person canvass, once 
a year, to sign up participants. 


These first four steps should win you 
40-60% participation. Normal employee 
turnover necessitates one more step: 


5. Urge each new employee, at the time 
he is hired, to sign up. 


Nation-wide experience indicates that 
50% of your employees can be persuaded 
to join—without high-pressure selling. All 
the help you need is available from your 
State Director, U. S. Treasury Depart- 
ment, Savings Bonds Division. He is listed 
in your telephone directory. Wouldn't it 
be a good idea to call him right now, while 
it's on your mind? 


The Treosury Department acknowledges with oppreciation the publication of this message by 


THE CANNING TRADE 


This is an official U. S. Treasury advertisement prepared under the auspices of 


the Treasury Department and the Advertising Council. 
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